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Good morning and thank you Chairman Gowdy, Ranking Member Davis, and 

distinguished Members of the Subcommittee for holding this hearing. My name is Patrick 

Jankowski and I am Vice President of Research for the Greater Houston Partnership, an 

economic development organization representing the 10-county Houston-Sugar Land-

Baytown Metropolitan Statistical Area. I am here to talk about the American Community 

Survey, the importance of that survey to the business community, and the need to 

maintain the mandatory requirement for filling out the survey. 

 

Before I begin my remarks, I want to acknowledge Congressman Ted Poe, a fellow 

Houstonian. Congressman Poe, I have been a fan of yours since the ‘80s. I’ve lived in 

Houston all my life and I remember when you served as a federal judge. When I’d hear 

about the sentences you handed down, I saw you as a man who understood how to mete 

out justice. As a fellow native Texan, I know we share the same respect and love for our 
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state and its history. I suspect we agree on many other issues, and I hope we have the 

opportunity to work together on those issues in the future. This is one area, however, in 

which we disagree, and I’ll explain why. 

 

As an economic development organization, the Greater Houston Partnership works to 

create prosperity in our region. The Partnership does that by working with companies to 

retain and create jobs, to make investments to expand the tax base, to increase general 

business activity, and to grow local incomes. The Greater Houston Partnership is not 

unique in this. There are more than a 5,000 economic development organizations in big 

and small towns across America working toward the same goal—increasing the 

prosperity and economic well-being of their communities. In essence, I am speaking not 

just for myself, an economic development practitioner who has worked for 30 years to 

build prosperity in Houston, but for the entire economic development community across 

the U.S. We all work toward the same purpose—recruiting business, creating jobs, and 

growing our tax bases. 

 

Thirty years ago, when I began my career in economic development, a company’s 

relocation or expansion decision was based on two main concerns – real estate and 

infrastructure. When a business came to look at Houston they would ask, “Do you have a 

piece of land and is it rail served?” Those were the driving factors in the Industrial Age. 

Business decisions are now data driven. Before a corporation decides to open a factory or 

an office, they will examine real estate costs, wage rates, tax liabilities, transportation 

networks and the social and demographic composition of the workforce.  Today, in the 
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Information Age and the era of global competition, a region’s demographics weigh 

heavily in whether a company decides to invest in one’s community and hire your 

workers. 

  

Let me provide you with some examples as to the role demographic data plays in 

Houston. When a Japanese company considers opening a plant in our region, they always 

want to know something about the size of Houston’s Asian community. Why? They need 

assurance that any expat workers they assign to Houston will be comfortable there. When 

a European company wants to open and research and development facility in Houston, 

they ask about the number of engineers and scientists that live in the region. Why? They 

need assurance that they can find the technical talent they need to develop their new 

products. And when a U.S. firm seeks to open a records processing or customer service 

operation in Houston, the company often asks about commute times. Why? They want to 

know how long it will take their employees to get to work and whether this will cause 

staffing problems at the new operation. For the record, there are now more than 100 

Japanese firms operating in Houston, the European firm mentioned above is Vestas Wind 

Energy, and the questions about commute times comes from just about any company that 

seriously looks at Houston. 

 

Where do we get all this information? From the American Community Survey. The ACS 

is one of the most important tools in our kit. By providing good data to corporate 

decisions makers, those decisions makers can make good choices about where to expand 

their operations, and when they choose to expand their operations, they create jobs in our 
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community. The ACS, along with other tools and programs (and a great business 

climate), helps the Greater Houston Partnership attract dozens of companies to Houston 

each year.  

 

Last year, we worked with 34 companies that relocated, expanded or retained operations 

in Houston.  These companies announced plans to create or retain nearly 9,000 direct jobs 

in the region. When the multiplier effect is factored in, there will be another 16,000 

indirect and induced jobs associated with these projects. Those companies have also 

committed to investment nearly $750 million in the local economy. While the great data 

that comes from the ACS wasn’t the sole determinant in those firms choosing Houston, it 

helped us make the case that Houston had the workers they needed and was thus the best 

place for them to expand their operations.   

 

The survey’s role in making good business decisions becomes even more important when 

one considers the population shifts over the past decade. Between the 2000 and 2010 

Census, four U.S. metros added more than a million residents, six added more than half a 

million, another four dozen added more than 100,000 and another 51 metros lost 

population. That’s more than 100 metros with significant population shifts over a decade. 

Without the detailed data available through the ACS, we wouldn’t know what shifts were 

taking place in race, ethnicity, age, income and education profiles of these metros.  

 

Which brings me to my concern about making participation in the ACS voluntary. The 

U.S. Census Bureau has conducted tests that determined that response rates drop 
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significantly when the survey becomes voluntary. And with a lower response rate the 

quality of the data declines significantly. As the quality of the data declines, the business 

community’s ability to make sound hiring and investment decisions declines as well. To 

maintain the quality of the data with a voluntary survey, the bureau would need to 

increase the sample size, increase the number of mailings, and engage in more telephone 

interviews and one-on-one meetings.  This would dramatically increase the cost of 

conducting the ACS at a time when the federal government is already under considerable 

fiscal constraint.  The fiscally responsible action to take, if Congress wants to continue 

providing its citizenry with good data upon which to make sound business decisions, 

would be to keep the mandatory requirement of the American Community Survey. For all 

these reasons, I respectfully ask that the mandatory requirement of the ACS remain in 

place. 

 

Chairman Gowdy, Ranking Member Davis, and distinguished Members of the 

Subcommittee, thank you for allowing me to speak on this issue. I welcome any 

questions that you may have. 
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