labeling. Once the new labeling is incorporated into the Search and Online advertising
information, and reviewed through the Medical-Regulatory-Law process, they will be
implemented.

Recent data on the achievement versus goal for each of the various components of the
Relationship Marketing Program can be seen in the below two charts. For the first two
months of 2013, most objectives were exceeded. For example, for the SEM, there were
271,311 “Impressions” versus the objective of 238,286. Visits to the portal
(PurdueHCP.com) were 17,705 versus the goal of 10,000. The data included below is
inclusive only of the first two months of 2013:

Number Sent 409453

Regruitment Emails

Wisits 17,705 10,000
Portal = -
Page Views per Wigii 2.27 2,060
Display imiprassion :
S R R TR @y ] stigna P QgTs A% 2 ) g byt B2
AR s 3
Recmuitment Bmails . Openiats
Registrations
Portal
Savings Cards
Program efails OpenRaie
B &4
Clicks 3,204 3,022
SEM - : e
TR 1.18% 1.26%
Portal Fingertip Foraulary 131 B

Note: CTR on the chart above represents click through rate

Intermezz0® Brand

The first quarter began with a reduced Intermezzo Sales Force (ISF), which underwent
downsizing in the fourth quarter of 2012 from 275 sales representatives to 90. However,
the ASF received Intermezzo training at the National Sales Meeting and was directed to
include Intermezzo in a third position, following OxyContin and Butrans presentations,
to prescribers. The ASF was directed to include Intermezzo in a primary position on
retail pharmacy calls.

The ISF representatives and managers were brought to Stamford for a National Sales

Meeting the first week of February. This was the first opportunity to meet with the ISF
since the downsizing and provided an opportunity to focus them on the objectives
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established for 2013, and to provide training around effective promotional messages
and approaches. In addition, they were trained on new promotional material.

The sales force continues to leverage the Core Visual Aid as their main selling asset.
Additional sales tools were introduced to the ISF in the fourth quarter, with additional,
focused training conducted in February.

The new materials included a new promotional piece that is designed to be utilized
with retail pharmacists. It stresses the fact that no other product is AB-Rated to
Intermezzo, or shares the same indication. This is designed to educate retail
pharmacists, and at the same time minimize “switches” at the retail pharmacy from
Intermezzo to generic immediate-release zolpidem (Ambien). In addition, a clinical
“backgrounder” was introduced. It provides details regarding the two Intermezzo
efficacy studies. This is designed to support the representatives in their promotional
efforts, demonstrating the efficacy of Intermezzo.

There was also a new sales aid developed to remind HCPs of the Intermezzo indication
and how to write a prescription, since the doses are new to HCPs, as is the “prn”
indication. This is a supplement to the Core visual aid. Furthermore, both the ISF and
ASF were provided a new DTC Patient Brochure, which can be left in HCP waiting
rooms and provides valuable information for the patient. Along with the material
being utilized by the ISF and the ASF, they are actively implementing other initiatives
to support the promotion of Intermezzo.

Intermezzo Patient Savings Program

Patient Savings Programs were implemented in April 2012. These include two methods
available to reduce a patient’s out-of-pocket co-pay. There is an eVoucher (Relay
Health) which is provided electronically at the point-of-purchase in the retail pharmacy.
Also, there are savings cards the representatives provide to HCPs. There are also
savings cards available at myintermezzo.com and IntermezzoRx.com.

Since the inception of the Patient Savings Programs, 34% of prescriptions filled have
been accompanied by either eVoucher or Savings Card. In the first quarter, there has
been an increase in the percentage of redemptions for web generated savings cards.
This is related to the TV advertising and increased traffic to IntermezzoRx.com and
Myintermezzo.com, where there are savings cards available for printing. For the first
quarter, web generated savings cards represented 16% of all savings cards redeemed. In
the final few weeks of the quarter, there were two weeks in excess of 20% of all
redemptions occurring from web generated savings cards.
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Intermezzo Sample Program

The Intermezzo sampling program was discontinued in December 2012. However, the
Trial Offer program, which provides patients with the ability to obtain Intermezzo
tablets free of cost by utilizing a trial card provided by a prescriber, was increased from
three to five tablets for January 2013. The Trial Offer is now the primary sample
program for 2013. Both ISF and ASF representatives are distributing these Trial Offer
cards as a way of “sampling” Intermezzo. The Trial Cards can be printed off of
Myintermezzo.com and IntermezzoRx.com and redeemed along with a prescription for
Intermezzo. For the first quarter there were 3,096 Trial Offer redemptions processed.
Web generated Trial Offer cards represented 20% of Trial Card redemptions.

Intermezzo Speaker Programs

The Speakers Bureau has a total of 92 national Key Opinion Leaders trained within FDA
guidelines. Our initial 2013 objective is to complete 90 speaker events by May 31st.

Through the end of the first quarter, forty speaker programs have been completed, with
400 confirmed HCP attendees as of the March report. The speaker programs are
currently averaging twelve HCP’s per event. The ISF continues to schedule speaker
programs into the second quarter.

Direct-to-Consumer Campaign

Television Advertising commenced in January, adding to other Direct-to-Consumer
components of the Intermezzo promotion. The TV advertising ran from January 7 -
March 31. Prescription trends during this period showed a positive lift from trends
experienced in 2012. However, in the final weeks of the first quarter prescriptions for
Intermezzo reached a plateau. The Intermezzo DTC print and digital campaigns began
in November/December and will continue through March 2013.

Professional Television Network (PTN) - Healthcasts

PTN is a company we've used for OxyContin and Butrans. This is a service that
provides in-house viewing of educational programs for physicians who enroll in the
PTN service. The programs are provided via cable or dish, only to those physicians who
enroll with PTN. We are able to cross-match physicians in the PTN database with our
database. Then, working with PTN, market our program to a set number of physicians
who have a high potential to prescribe our product (in this case Intermezzo).

The Intermezzo Brand Team has developed video for PTN. This was done using one of

our top Intermezzo speakers and national KOL, _nd is the same
presentation being provided at Product Theaters that are conducted in conjunction with
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conferences/conventions. This video program will launch April 19t and reach a
minimum of 3,000 targeted physicians over a three month period.

Intermezzo eMarketing (Healthcare Professionals)

Intermezzo HCP eMarketing initiatives continued in the first quarter with a multi-
channel approach including emails, Online Advertising and Website Visits.
e YTD March, almost two million HCP emails were sent to the 100,000 HCP targets

e Over 800,000 online media impressions were delivered to HCPs via the sites listed in
the table below

e Over 64,000 visits to IntermezzoRx.com occurred

e All of these eMarketing initiatives exceed their goals

eMarketing (Consumer)

Intermezzo Consumer eMarketing initiatives continued in the first quarter of 2013. The
major initiatives launching included the following:

¢ Intermezzo Online Banner advertising
e Intermezzo Search advertising on Google, Yahoo and Bing search engines
¢ Online and Mobile versions of the myIntermezzo.com consumer website

e Consumer Relationship Marketing (CRM) Program

Focused on driving category and product awareness of Intermezzo as an MOTN sleep
aid drug, the digital campaign focused heavily on targeted, broad-reaching media
vehicles:

¢ Online Video to maximize the Intermezzo visual impact and extend the brand’s TV
presence

e PPC to funnel relevant searchers to the Intermezzo site
e Network partnerships to provide efficient reach against core targets

e Content sites to position Intermezzo’s brand within trusted and endemic
health/lifestyle properties
e  We achieved almost 400,000,000 consumer media impressions

As the digital campaign progressed, extensive optimizations were conducted to drive
performance, ultimately leading to a $5.46 Cost-Per-View (CPV) by its conclusion,
which was 35% lower than launch.
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e Total Visits (driven from Display and Pay-Per-Click (PPC) paid media) also
increased dramatically to just over 678,000

¢ Google Display Network and PPC remained the most efficient tactics, followed by
display partners MaxPoint and NBC

e PPC performance, in particular, increased significantly with the introduction of the
Intermezzo TV spot in January, which was expected, based on the synergistic
relationship between offline and online media

While the CPV for Yahoo! and iVillage were higher than average throughout the
campaign, they proved effective in compelling users to take action on
mylIntermezzo.com (e.g. downloading a Free Trial Offer, Patient Savings Card, etc.),
which was a tertiary performance metric.

e C(Collective, on the other hand, was leveraged largely as a TV frequency strategy due
to the vendor’s unique cross-platform targeting, especially within the Connected TV
space

Overall, digital performance gained significant traction over the course of the campaign
and was effective in driving efficient traffic to the DTC site. The brand lift studies,
which will be completed in the third quarter, will provide greater insight on increases
in consumers’ awareness levels of Intermezzo.

Google Display Metwork 27 .440.55% 43,677 S1.4%
hdaxPoint 145,084,347 180,108 £3,40
NBC.com 13,053,667 123 844 54,29

Hulu 26,652 084 137,323 5785

E& Pogn 8,575,302 8,693 S3.52

Village 21,859,149 13,599 513.04

Yahoo! Fi.466,096 32,186 514,66

Collective &0, 890,302 12036 532,75
WebpD*® 7517516 £,988

PELRY for WebhIE aot ovaiobie os the site’s cost model 5 bosed on Cost-per-Guoiiied YWsitor to the Branded Destinalion page, #2t Lo fauach i sariy March.,

Visits to myIntermezzo.com were over 380,000 with Display media driving 70% of visits
and Paid Search driving 22% of visits.
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e Approximately 1,200 consumers have registered on the site to receive the
Intermezzo Welcome Kit and be registered in the Consumer CRM program.

Non-Media Visits 44,881
Display Visits 250,788
Paid Search Visits 84,723

mvintermezzo.com

An email was sent to over 1,000,000 consumers that had experience with zolpidem in
the recent past. This list was provided via a third-party resource that generates patient

data-bases that are created when patients “opt-in” to the service.

e That single eMail was opened over 120,000 times resulting in almost 15,000 visits to

myIntermezzo.com.

e Many visitors downloaded savings cards and registered for the CRM program.

Purdue Laxatives Brands

The most significant initiative during the first quarter related to gaining exposure for
both Colace and Senokot via social media. Colace and Senokot now have Facebook
pages. In addition, a Twitter campaign was initiated for Colace and Senokot. Both of
these initiatives are aimed at expanding awareness of both products with a new
generation of consumers. More traditional print advertising continued during the first
quarter. Advertisement placement in magazines such as Women’s Day, Better Homes
and Gardens, and Readers Digest gained exposure to our traditional target consumer, to
maintain loyalty to the brands. During the first quarter the Customer Relationship
Marketing (CRM) program continued. This is aimed at establishing an ongoing
“relationship” with loyal customers. This is achieved via an opt-in process and

eMarketing technology.

National Account Managers implemented forty-six in-store promotions across their
retail pharmacy chains and independent networks. This included a Senokot Laxatives
“Instant Coupon,” a Senokot “Sweepstakes” Free Standing Insert (FSI) and a Senokot/
Senokot-S “Bonus Pack” promotion at select retailers e.g. Walgreens and Wal-Mart.

Managed Care Update

The tables below depict the formulary status of Purdue products in three major payer
channels. Included in the tables are the percentages and number of lives in each
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formulary category/tier, and a brief summary follows each channel with major
customers and developments/status changes in the first quarter of 2013.

Butrans Intermezzo

Commercial

Formulary Status
~ 210 Million lives in

| OxyContin

this channel Lives (mm) Lives (mm)
Preferred/2nd tier | 1778 | 85 65.8 22.6
Preferred/3rd tier 89 | 4 1031 54.2
Step Edit/ Prior Auth 76 4 19.2 55.1
Not Covered 15.7 21.9 78.1

OxyContin (Commercial)

OxyContin continues to maintain “best in class” access and is the only extended-release
opioid brand with more “unrestricted” access than restrictions. The 2013 objective is to
maintain the current level of preferred-brand/ 2 Tier status of 85% of live covered.
OxyContin commercial national market share exceeds 26%.

With Opana ER having generic competition, Opana ER brand has increased its rebates
to commercial plans nationally. Nucynta ER has also increased rebates for preferred
formulary status, and there is increased pressure for Purdue to provide deeper rebates
for OxyContin as new contracts are negotiated in order to maintain the current
formulary status levels.

Butrans (Commercial)

Butrans continues to achieve improved formulary access (32% of commercial lives in a
preferred position). The 2013 objective is to achieve a minimum of 35% of lives covered
in a preferred-brand /24 Tier position.

In mid-fourth quarter 2012, Aetna’s commercial prescription plan elevated Butrans to a
preferred formulary position (approximately 8 mm lives nationally). This new
formulary position was followed by an extensive national pull-through program that
was initiated with non-representative and ASF implemented activities during the first
quarter. Aetna is averaging 835 RXs per month since formulary elevation. The previous
four months prior to the formulary elevation, Aetna was averaging 664. This is an
increase of 26% prescriptions per month during the initial pull-through efforts.
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Intermezzo (Commercial)

Since launch, the commercial channel has been the focus for Intermezzo coverage. As
we began 2013, approximately 71% of all commercial prescriptions submitted via claims
to managed care plans, were filled. Of the remaining 29%, 21% were rejected by
managed care plans (not covered on formulary), with 9% reversed by patients at the
pharmacy (cost). Additionally, 6.6% of prescriptions were “abandoned” (never picked
up/dispensed to patient).

A large formulary removal took place at CVS/Caremark, a large national PBM, effective
January 1, 2013. Caremark removed Intermezzo from their formulary. They now
require their patients to pay 100% for the cost of the Intermezzo prescription. Up until
Caremark’s decision on January 1, 2013, Caremark was one of the highest adjudicators
for Intermezzo prescriptions, at 3rd tier co-pay. Therefore, this decision has increased
the “non-coverage” in the above table significantly.

Negotiations with Caremark are ongoing. Dr. Landau has been in contact with
Caremark’s Chief Medical Officer, to discern the foundation for Caremark’s negative
decision. Efforts are underway to conduct a face-to-face meeting between Caremark and
Purdue’s medical teams to present Intermezzo in an effort to reverse the decision. As
these meetings take place, efforts are underway to negotiate a contract that would
provide rebates for Intermezzo at a more favorable formulary position.

Medicare Part D | OxyContin Butrans Intermezzo
~ 31 Million lives

in this channel | Lives (mm) Lives (mm1) Lives (imm)
Preferred 15.1 0.2 0.009
Non-Preferred 2.1 2.5 122

Step Edit/ Prior

Auth 2.1 1.3 0.8

Not Covered 11.7 27.0 27.9

OxyContin (Medicare Part D)

OxyContin continues to have favorable status for 2013 Medicare Part D formularies,
with just less than 49% of eligible patients having access to a preferred formulary
position and the corresponding favorable copay.

OxyContin Medicare Part D national market share exceeds 20% . Generic fentanyl patch
(market share of 27.2%), generic extended- release morphine (market share of 30.4%),
and methadone (market share of 15%) all have market share increases in the last 12
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months in this channel. During the first quarter, 84% of all extended-release opioid
prescriptions filled in this channel were for generics.

There is continuing pressure from health plans that provide Medicare Part D
prescription plans as negotiations for 2014 formularies moved forward during the first
quarter, as formularies for 2014 need to be established by July 2013. The pressure relates
to reducing the costs of prescriptions and providing deeper rebates for branded
products, especially in categories where there are ample generic/therapeutic
alternatives, such as the extended-release opioid category.

OxyContin’s national formulary status has been negatively impacted in the first quarter,
with a recent decision by United Healthcare affecting their Medicare Advantage
(Medicare Part D benefit design (MA-PD)) to not cover OxyContin in 2013. Gross
OxyContin sales for 2012 through this plan design are estimated to be $65mm annually.

Butrans (Medicare Part D)

Butrans has had a slow uptake in the Medicare Part D channel, due mostly to two
factors. First, the payers advocating increased generic utilization across their
formularies and increased tactics to encourage substitution of all branded extended-
release opioids.

Medicaid ~53 | OxyContin Butrans Intermezzo

Million lives in

this channel Lives (mm) Lives (mm) Lives (mm)
On PDL

Formulary 1.5 8.4 2.9

Prior Auth

Required 51.5 98.0 | 44.6 84.0 | 50.1

The Medicaid market continues to be a channel dominated by the individual States’
mandating use of generics. State budget shortfalls dominate the news and many States
believe these shortfalls are accelerated by expenditures from their Medicaid recipients.

There was a recent success in the State of Wisconsin. They added Butrans to the
Preferred Drug List without us having to provide a supplemental rebate. This would be
in addition to the mandated rebate. The most recent rebate data that was submitted
provides actual sales in Wisconsin through the end of 2012. Purdue sales show how
formulary coverage combined with an effective representative-driven pull-through
program can accelerate sales. Sales for the first two quarters of Butrans coverage were
$126,858 (3Q12) and $163,420 (4Q12). These current sales compare very favorably to the
previous four quarter average sales for Butrans through Wisconsin Medicaid which
were $46,341.
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Forecasting, Analyvtics and Market Research

During the first quarter we spent a large portion of our time supporting the
development of the 10 year plan. As part of this process, we performed forecasting
research for ONU and HYD. We also performed, and are in the process of performing,
managed care focus groups, as well as pricing research.

The research is providing clarity with regard to market challenges that will need to be
overcome for these products. The research has helped to identify the clinical endpoints,
and rebates, required to overcome the challenges.

Regarding HYD, we have initiated an in-depth, secondary study to understand chronic
usage of hydrocodone/ APAP and the potential of these patients to “step up” to an
extended release opioid. In addition, we are progressing in our initiative to consolidate
all of our sales and marketing data to perform analytics that will ultimately lead to
predictive modeling of response to our marketing measures at the individual customer
level.

The projects listed below represent a non-comprehensive sample of key undertakings
by Forecasting, Analytics and Market Research with respect to our in-line products.

INTERMEZZO Key results :l Recommended

Objectives Actions/Potential Actions

Pre-DTC Consumer - About one-half of MOTN - None. Baseline for DTC

Awareness Study- fielded sufferers say they avoid campaign / designed as a

mid-Dec 2012 taking prescription pair of studies. No
medications in the middle of | recommendation until after

- Establish baseline awareness | the night due to concerns post DTC campaign

and usage levels of Intermezzo | about grogginess in the awareness study.

prior to DTC campaign morning, so some take a

- Understand consumer partial tablet when they wake

satisfaction with current in the middle of the night.

insomnia medications
- One in five reports that their
doctor recommended taking a
partial tablet in the middle of
the night.

- Ambien CR has the highest
ratings for satisfaction with
help staying asleep, with 41%
selecting 9,10, or 11 onan 11
point satisfaction scale.
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- 5% of consumer and 4% of
MOTN consumers reported
awareness of Intermezzo.
Less than 1% had taken
Intermezzo in the past 12
months.

Post=-DTC Consumer
Awareness Study- fielding
SOOI

- Establish awareness and
usage levels of Intermezzo
after DTC campaign

TBD

- understand effectiveness
of DTC campaign on
building awareness of
Intermezzo among
consumers could lead to
recommendations to
continue, discontinue or

- understand frequency with tweak the campaign going
which consumers request forward.

Intermezzo with physician.

Intermezzo Speaker Program | - Incremental full costs ROI: - Make all effort to enroll

(refresh with Jun-Oct cohorts)

Completed 34 QTR 2012

To Determine TRx impact and
ROI of Speaker Program

0.13

- Incremental TRx lift/ HCP:
0.85 (not Statistically
significant)

- There appears to be
sensitivity to call frequency
post attendance

- Psychiatrists with Sleep
Market Decile 10 had the
highest responsiveness while
market decile 6-9 still had
positive TRx lift over control,
albeit at a reduced level

- Mid to high market decile
PCPs, but low/non-
Intermezzo decile appear to
have TRx lift, but trails
Psychiatry significantly

- Intermezzo Super Core
targets appear to have higher
responsiveness than Core
targets

- Number of rep calls

insomnia market decile 10
HCPs

- Recruitment of high
decile Psychiatrists, high
market decile PCPs
(although lower
responsiveness), and
possibly Neurologists will
likely improve program
effectiveness

- Continue engagement
through field force post
speaker event
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delivered post speaker event
corresponds to higher
percentage of HCPs with
positive TRx lift

- Noncurrent Intermezzo
prescribers appear to have
higher responsiveness.
However, the number of
current Intermezzo
prescribers is low

- ROI may improve with time

OXYCONTIN
Objectives

Key results

Sources of higher strength
and tablets dispensed
declines (internal)

- Understand the sources of
decline of the OxyContin’s 40,
60 and 80mg strengths since
the launch of the
reformulation

- understand the sources of the
declines of the tablets
dispensed across all strengths

Recommended
Actions/Potential Actions

TBD

- Potential actions could
include marketing and
sales tactics to counter
declines, possibly
following additional
analysis at the physician
level.

OxyContin Relationship
Marketing (RM) Pilot to
“Closed IDNs”~ Boston,
Seattle and Washington

Completed 4th QTR 2013

Determine TRx impact and
ROI of RM programs in the
three selected areas

- Boston and Seattle: no
overall impact
- Washington:

- Incremental full costs

ROLI: 0.05

- Incremental TRx lift/ HCP:
0.01 or 0.5% (Statistically
significant)

- Majority of HCPs that
were reached by RM were
PCPs

- Overall, RM did not

- Make all effort to reach
existing high and
medium/low OxyContin
and ERO prescribers as
there is higher
responsiveness from
existing prescribers of
OxyContin

- Continue to reach across
spectrum of HCPs as cost
of RM for no-access HCPs
are minimal compared to
other traditional means
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appear to change OxyContin
prescribing behavior in
Boston

- Only 22% of Boston HCPs
are OxyContin decile 8-10
compared to 55% for Seattle
and 47% for Washington

- PCPs appear to be
responsive in Seattle

- “Conversions” initiative
and “eDetail” both appear to
be responsive tactics in Seattle
and Washington. Many of the
HCPs were reached by both
“Conversions” and “eDetail”

- Washington cohort
responsiveness corresponds
with higher decile ERO and
OxyContin

O1C
Obijectives

Key results

Recommended
Actions/Potential Actions

Slow Mag Attitude and
Usage Analysis

Detailed profile of Slow Mag
consumers and why they
purchase Slow Mag.

Slow Mag consumers are
different from other
magnesium supplement users:
more likely to be men,
somewhat younger, and have
a higher income. Slow Mag
consumers more likely to be
interested in fitness activities
such as running, hiking,
biking, etc.

Sales presentation
developed to maintain &
help expand retail
distribution by pointing
out unique customer.
Continue to target active,
fitness oriented men
through selective media.

Betadine OTC Line Extension

Focus Groups

e Test perceptions of swab
sticks distributed by
Mundipharma

Consumers generally familiar
with Betadine through
hospital association so most
consider it a strong, effective
germicide. It is viewed as
“old-fashioned” and its
strongest association is

Determine retailer interest
in stocking swab sticks and
understand potential costs
for modifications necessary
to sell in U.S.
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staining (negative
association). Swab sticks
generally viewed more
positively than current forms
due to less possibility of
staining & potential for away-
from-home use.

Laxative Market Events
Timeline

Purdue 2012 Laxative growth
was driven by Colace, with
key growth Feb - May 12,
2012 aligned with TV,
Sweepstakes, FSI, IRCs, and
promo activity at CVS &
Walgreens synergistically
driving increases. The Senokot
Brands also benefitted from
combination marketing efforts
driving sales for Senokot in
2012 between Aug - Oct, with
a leveling off with Senokot-S
declines.

Target key SKUs at key
retailers for potential new
distribution. Based on
evidence from 2012 strive
to gain retailer
commitment to promotions
timed to
FSI/Sweepstakes/IRCs,
etc. to maximize impact.

Laxative Attitude and Usage
Analysis

Update understanding of
laxative category and brand
behavior and ultimately what
motivates the consumer to
purchase a product.

Key factors determining
purchase outlined such as
doctor recommendation,
value, efficacy, motivating
benefits and language

Results shared with
traditional, digital,
SEO/SEM and PR
agencies. Working
together with the Brand
Team to determine 2014
brand plans, media and
promotions based on

results.
BUITRANS L Recommended
Obijectives y Actions/Potential Actions

.

Butrans Fibromyvalgia
Quantitative Study

Underway

To determine the feasibility of
a new indication for Butrans.

To measure uptake of Butrans

Identify key dynamics in the
fibromyalgia market that will
impact market potential and
adoption of this new
indication.

Understand physicians'
approaches to treatment and

Results will be used to
determine if Purdue
should pursue a
fibromyalgia indication for
Butrans or publish articles
in medical journals.
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for the treatment of map key treatment
fibromyalgia. algorithms.

Understand current treatment
practice for Fibromyalgia
patients.

Gain reaction to the varying
product profile combinations.

After exposure to each
scenario, measure uptake of
the new product.

Identify the impact this new
indication will have on
prescribing in comparison to
currently-available
Fibromyalgia products.

Butrans Hospital Spillover Determine the financial value | Results will be used to

Effect of gaining formulary determine if Purdue
acceptance for Butrans at should increase current

To understand the impact hospitals. Hospitals provide a | efforts on gaining hospital

hospital formulary acceptance | natural opportunity to formulary status for

has on Butrans retail broaden both awareness and | Butrans. Also, which types

prescriptions. physician experiences with of hospitals would provide

the product. If hospitals put the most impact.
Butrans on formulary,
physicians and other
healthcare providers will treat
the chronic pain patients that
have started on the product.
This will cause the level of
awareness of Butrans to grow
as more physicians try the
product and/ or hear of
chronic pain patients that
have been well treated with
the product. Office based
physicians who are aware of
Butrans on a hospital
formulary may be more
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inclined to prescribe the
product.

Butrans BrandVision Study
Wave #3

To evaluate Butrans and its
competition in the opioid
market on key dimensions that
affect market share.

Analyze market penetration,
differentiation and
relationships.

Measure: brand awareness,
access, usage, adoption,
advocacy, “buzz”, etc.
Inform the Butrans brand
team in regards to its branded
competitors and the Butrans
market in general. To gain a
better understanding of
current trends and changes.

Results will be used to
adjust Butrans marketing
efforts to respond to
competitive threats and
changes in the market.

Butrans Relationship
Marketing (RM) - Boston,
Seattle and Washington

Completed 34 QTR 2013

To Determine TRx impact and
ROI of RM programs in the
three selected areas

- Incremental full costs
ROI/TRx Lift:

- Boston: 0.85 / 0.05
(Statistically Significant)

- Seattle: 0.34 / 0.02 (Not
Statistically Significant)

- Washington: 1.32 / 0.10
(Statistically Significant)

- “Initiations” initiative
generated positive response
across all 3 areas of interest

- Majority of HCPs that were
reached by RM were PCPs

- Majority of HCPs are non
Butrans prescribers

- Make all effort to reach
existing Butrans
prescribers as there is
higher responsiveness
from existing prescribers of
Butrans

- Continue to reach across
spectrum of HCPs as cost
of RM for no-access HCPs
are minimal compared to
other traditional means

CONFIDENTIAL TREATMENT REQUESTED
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- There are low number of
responders: 3 (Boston), 8
(Seattle), 3 (Washington)

- NP/PAs appear to be
responsive in both Seattle and
Washington

- ERO decile 10 HCPs did
not appear to be responsive.
Responsive HCPs varied
across regions and spans
between ERO decile 4-9

- There were several Butrans
“non-prescribers” who
responded. However, Rx lift
trails that of HCPs that
recently prescribed Butrans.

Butrans Experience Program

(refresh)

To Determine TRx impact and
ROI of Patient Experience
Program

- Incremental Full Costs ROL
1.4 at 6 month follow- up
- Cumulative Incremental TRx
lift over control is 1.57 TRx
per enrollee (89% TRx lift) at 6
month follow-up

- There appears to be
sensitivity to call frequency
prior to enrollment

- HCPs with enrolled patients
appear to outperform HCPs
without enrolled patients.

- Primary Specialty appears
to have the largest Rx lift
while PCPs appear to have
responsiveness but is less than
Primary Specialty.

- Responder Rx lift
corresponds with Butrans
deciles.

- 32% of the enrolled “non-
Butrans” prescribers began
prescribing post enrollment
and appear to be associated
with increased call frequency
post enrollment.

Continue program. ROl is
positive.

Make all effort to enroll
high ERO and brand decile
HCPs and Primary
Specialists that have
prescribed Butrans in the
previous 6 months.

- Communicate with HCPs
on the importance of
enrolling patients into the
program.

- Increased calls to Butrans
“non-prescriber” HCPs
post enrollment appears to
elicit positive performance.
However, Rx lift may not
be as high as HCPs who
have written for Butrans
prior to enrollment
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NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY

[ PAGE

\* MERGEFORMAT ]

PURDUE-COR-00014756



-46% of HCPs who ceased to
prescribe Butrans in the 6
months prior to enrollment
began prescribing post
enrollment.

BuTrans Qualitative and Quantitative Market Research Results Summarized

Based on qualitative and quantitative market research, there were several issues
uncovered that are impeding Butrans” growth. Below is a top-line of key findings from
the market research:

e Butrans is not yet “front of mind” to HCPs twenty-four months post launch

e HCDPs perceive Butrans as not yet having broad coverage/patient access by
Managed Care providers

e 56% of Butrans patients discontinue at day 35 (in line with ERO catergory)

e Initial Butrans dose is often being initiated with a 5 mcg/hour when it should be the
10 mcg/ hour.

e 83% of patients who discontinue Butrans do not titrate from their initial starting
dose.

e Physicians are not providing a PRN/supplemental analgesic, along with Butrans as
often as needed

The results of the research have been provided to the Butrans brand team. Actions to
address the issues have been incorporated into current promotional strategies and
tactics.

Sales & Marketing material, eMarketing initiatives and other promotional efforts reflect
messaging that reinforces appropriate initiation and titration of Butrans. The need for
supplemental analgesia, along with Butrans, and ongoing messaging around managed
care coverage and the Patient Savings Program.
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MANUFACTURING / SUPPLY CHAIN / PHARMACEUTICAL TECHNOLOGY

Sustain Compliance across operational areas by auditing, monitoring key metrics and
planned system upgrades/improvements (FDA, DEA, OSHA and EPA, CIA and HR
policy) without major disruption to supply. Maintain continuous supply of commercial
and new products to all customers, on time across the major product lines. Ensure
project milestones are met and product moves into commercialization. Attain
operational and management efficiency, continuously improving and assuring cost

effectiveness.

Key Metrics: Manufacturing, Supply Chain and Pharmaceutical Technology

2013 Manufacturing, Supply Chain, and Pharmaceutical Technology

Q1 YTD

Full Year

Manufacturing and Supply Chain

Tablets Manufactured (M

OxyContin
MS / MSER
Oxy APAP
Oxy Export

Actual | Budget

2013 Budget = 2012 Actual

1) 246

99.0%

100.0%

99.0%

...................... Wﬂson
Rhodes 100.0% 99.0%
3rd Part

99.0%

99.0%

0.0%)
1.0% 99.0%

99.0%

99.0%

99.0%

99.6%
97.0%
99.0%

Wilson 99.0%
Rhodes 100.0% 99.0%
3rd Party| 100.0% 99.0%
OxyContin 24 25
BuTrans 0.9 3.0

0.0%

1.0% 99.0% 100.0%
1.0% 99.0% 100.0%
0.1) 25 .
.1) 3.0 55

Full Year

Pharmaceutical Technology

Research and Develop

Production Hours
Support Hours

Development Batches Manufactured
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Comments on Key Metrics Table

BuTrans Inventory On-Hand is low due to issues with LTS West Caldwell
manufacturing site transfer project. Supply from LTS in Germany has recommenced,
and market outages will be avoided.

2012 Savings

2013 Cost Savings Tracker - Tech Ops

!

4 Sftret-ch Targ
- %6.3 ..57.8

s s1 s2 53 sa $5 s s7 58
Savings {MM)

Through Q1, 2013, Technical Operations recorded ~ $1.8 mm in forecasted annual
savings. These savings were driven by $1.7 mm negotiated savings of raw materials
through favorable contracted pricing of Morphine. Additional savings were realized
through process improvements implemented on the manufacturing floor and in the
laboratory ($0.1 mm).

Infrastructure / Capital Projects

The first new packaging line was installed, and the line is fully operational for
OxyContin and MS Contin / MSER.

Rx/ OTC Highlights

e Intermezzo - Manufacturing for fresh supplies of Intermezzo started at Patheon in
March 2013, and will be packaged at Sharp in April 2013.

e Dilaudid (Injectables) - Purdue successfully completed a three year supply
agreement with Hospira for the injectables business. Purdue is evaluating
alternative supply and API sources for the long term supply of this product line.

e Betadine - We are evaluating a change in our supply source for the Betadine line

from Thatcher to Aplicare, as well as Betadine line extensions from some of our
Mundipharma affiliates.
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Risk Mitigation: Back-up of Key Products and Materials

e Sumitomo - Final qualification batches at Wilson are now scheduled for July 2013.

e Dow - A new custom specification has been finalized, and Dow has updated their
DMTF to incorporate the process changes to produce this grade of Polyox. This will
address the degradent issue. This custom Polyox will also be used by our affiliates in
Europe.

New Facility

¢ Final site selection process and incentive negotiations are underway, in parallel with
the detailed facility design. Expect to have detailed facility design completed at end
2, 2013, in line with the final site selection timeline.

QUALITY

Sustain compliance with all laws and regulations related to c¢GxP from drug
development through commercialization. Support the accurate and timely release of
approved quality product. Assure integrity and qualification of all new product
development, technology transfer and regulatory filings.

Sustained Compliance

e ONF Support Activities: As previously reported, a single stability lot of ONF 10 mg
tablets (WBL51) showed Out of Trend (OOT) results for unknown degradents.
These degradents were identified, specifications filed and submitted to in vivo
genotoxicity testing. The testing is completed with favorable results, and the reports
are in progress. Once the final reports are received, the issue will be closed by filing
of a final field alert report with the Atlanta District Office.

e Two additional phases of the Trackwise implementation were completed on
schedule.
o Phase V: Commercial and Clinical Complaints (January 28, 2013)
o Phase III: Change Control and Planned Deviations (March 25, 2013)

e There was no significant change in the number or types of product complaints
received in 1Q2013. The processes remain in control and meet procedural timelines.
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External Manufacturing

e Dilaudid - The final field alert concerning the Dilaudid 1mg/mL ampule for a
missing label identified via a complaint was filed on February 5, 2013. The
investigation conducted by Hospira concluded this was an isolated incident.

e Butrans

o An Out of Specification (OOS) test result was reported on January 10, 2013,
for the degradent Buprenorphine N-Oxide at the 3-month 40°C/75%RH
stability sample for a 7.5 mg clinical lot produced at LTS West Caldwell. This
lot supported the planned regulatory submission of this intermediate
strength.

o Subsequently, on January 21, 2013, a similar OOS result was reported at the 3-
month stability interval for the 40°C/75% RH 5mg validation lot produced to
support the introduction of the first batches produced at West Caldwell to the
market. Investigation into the root cause is on-going. No commercial
product produced at West Caldwell has been released to the market.

e Slow-Mag Support - Investigations into the DEM issue continue, and to date no root
cause has been determined. The final report for the in vivo genotoxicity testing has
been received. The final response to the FDA 483 to provide this update is in
preparation.

e On March 20, 2013, Purdue received written confirmation from the FDA’s New
Jersey District Office, that the FDA considers the recall for Colace Stool Softener 100
mg in 30 count bottles (Lot OJ8151) completed and terminated. This recall was
initiated in April 2011 due to an OOS.

Support for New Products

e The 3-month testing of stability samples supporting regulatory filings for ONF in
Latin America / Asia Pacific regions was successfully completed.

e The Korean FDA inspected the Wilson manufacturing site on March 11 - 14, 2013.
In the wrap-up meeting, the site received one major observation related to specific
requirements in the Korean regulations for validation of dirty and clean holding
times for equipment. Twelve additional remarks to be classified as minor
observations and/or recommendations in the final inspection report were also
presented. The final report is scheduled for receipt within one month of the
completion of the inspection.
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RESEARCH & DEVELOPMENT

R&D’s goal is to efficiently and effectively advance each pipeline project to and through
the defined stage gates as described within each program’s strategic development plan.
R&D’s objectives for 2013 are reflected in Purdue’s Business Scorecard and focus on
progress or completion of major milestones for each pipeline project. While there are
many components within each program, emphasis is placed on those items whose
progress, quality and outcome drive stage gate decisions and as a consequence, project
progress to NDA submission, approval, or termination. Through 102013 substantial
progress has been made toward the budgeted plan.

Each of the following pipeline projects are addressed herein:

e Reformulated OxyContin® (OTR/ORF)

e Butrans® (BTDS)

e Targin® (ONU)

¢ Hydrocodone QD (HYD)

e TRPV-1(VND)

e ORL1 (OAG)

e Intermezzo (INT)

e Abuse Deterrent Inmediate Release Oxycodone /ADIR - (OCI)

Reformulated OxyContin (OTR/ORF)

All R&D scorecard activities for reformulated OxyContin remain on track:

e Pre-approval labeling supplement (revised product label)

e Messaging regarding a) evidence base for use of opioids to treat chronic, non-cancer pain,
and b) abuse deterrent properties / outcomes driven by reformulated OxyContin

e Pediatric exclusivity research program

Revised product labeling is under active negotiation between Purdue and FDA. While
PDUFA (target) date of March 14 was not met, negotiations are positive and are
expected to conclude prior to April 16th. As of this time, the label includes detailed text
characterizing the physicochemical properties of the formulation, in vitro testing
results, intranasal in vivo abuse potential data and label claims for both.

A comprehensive, objective and data-driven report presenting the evidence base (data)
supporting the use of opioid medications for the treatment of chronic, non-cancer pain
was submitted to FDA on Friday, March 22nd. The data analyzed and presented in this

submission are sourced from Purdue-sponsored studies, as well as non-Purdue studies
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published in peer reviewed journals. Multiple publications, abstracts, posters and
presentations of these data are planned for 2013 and beyond.

Support for Independent Associated Companies

Purdue assistance, including support from R&D (Cranbury) and Manufacturing
(Wilson) continues with Independent Associated Companies for ORF approval.
Mundipharma registrations were initiated in the Philippines (Feb 6), Brazil (March 15)
and Taiwan (March 22). New submissions are planned for Hong Kong (April 2013),
Thailand, Indonesia, Singapore, and Malaysia 202013, Mexico July 2013 and Vietnam
40Q2013. Mundipharma request for registrations in 7 Gulf Central Committee States was
received March 18. Questions / requests for information for pending registrations
received from health authorities in Korea, Australia and New Zealand 1Q2013.

10mg ORF

Preliminary results indicate that the combined in vivo micronucleus/ comet assay in
rats was not genotoxic. The weight of evidence indicates that neither ORF degradent
poses a genotoxic risk to humans. Timing for the final reports of these studies is
targeted for 2Q2013.

Pediatric Program

OTR3001 (Safety Study) Enrollment

Milestone/Target by December 2013 Rating Current Status
> 127 patient
- patients > 91 patients enrolled
119 patients 3 of N,=154
as of April 12, 2013
<112 patients 1

The pediatric exclusivity research program remains on-track for SNDA submission in
January 2016.

Butrans® (BTDS)

All R&D scorecard activities for Butrans remain on track:

e Progress Butrans PREA (pediatric research) program

e Stage-gate analysis required to make go/no-go decision for 2nd generation and higher
strength patches
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Other Butrans Updates

The Pre-Approval Supplement supporting registration of Butrans 15 mcg/hr patch is
targeted for submission by March 29, with an FDA approval date of September 29th,
2013.

An out-of-specification (OOS) stability investigation for 7.5 mcg/hr patches is under
way at the LTS facility in West Caldwell. The root cause for the OOS has not been
identified. Commercial production in West Caldwell is on hold until the investigation is
completed. Submission of intermediate strengths (7.5 and 15 mg/hr) - Prior Approval
Supplement (PAS) is delayed pending completion of the OOS investigation.

Draft results from the Higher Dose Thorough QTc trial (BUP1025) are under review;
results appear to confirm that of BUP1011 which demonstrated small, but positive effect
(per ICH E14 Guideline) on delaying the QT interval with treatment of Butrans
40mcg/hr (achieved with 2 X 20mcg/ hr patches).

Redacted

The 2nd Generation PK data from Study BUP1504 indicated that the 274 Generation
formulation was not reproducible. LTS is working to correct the formulation. Planning
is underway to determine a revised timeline and whether it will support the current
registration/launch strategy.

Financial assessments are being updated to include new scenarios incorporating delays
in 2nd Generation development and IP/exclusivity assessment

Abuse Deterrent Immediate Release Oxvcodone /ADIR - (OCI)
All R&D scorecard activities for OCI remain on track:

e Initiate abuser panel study in June

e Complete clinical and registration batches in Wilson plant

Based on data from the OCI1001 trial, 7.5% sodium lauryl sulfate (SLS) was selected for
abuse deterrence properties.

Manufacture of clinical materials was initiated the week-of March 25 in Wilson.

An End-of-Phase 2 meeting is scheduled with FDA on May 21 to seek advice and
guidance on the proposed OCI Development Program.
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ONU (Tarein/Targaniq)

The following R&D scorecard activities are presented below:

¢ The initial NDA filing is on track for September, 2013.

e Twin pivotal studies required to support planned sSNDA submission (opioid
induced constipation) are enrolling at a rate inconsistent with current submission
and launch plan.

The NDA submission (for the indication of Pain with abuse deterrent properties) is on
track for September 2013. If approved, the product label is expected to characterize
Targiniq as a safe and effective opioid analgesic with pharmacologic abuse deterrent
properties. The favorable safety and tolerability data (inclusive of GI events) generated
in the single US pivotal study (ONU3701) will be submitted for inclusion in the product
label.

A multifaceted plan to expedite enrollment in the replicate pivotal studies
(ONU3704/3705) required to support label expansion (OIC treatment) is being
implemented. These two pivotal studies define the critical path for SNDA submission
and all efforts are being made to expedite their conduct and completion; the revised
sNDA submission date is 4Q02015.

Hydrocodone QD (HYD)
All R&D scorecard activities for HYD remain on track:

e (Complete enrollment in the single pivotal study required to support NDA
submission and approval in the US.

NDA filing in 202014 and 3Q2015 launch dates remain on track. If priority review is
granted (high probability, given abuse deterrent features of the HYD formulation), the
launch date could be as early as 10Q2015.

TRPV1 Lead (VND)
All R&D scorecard activities for TRPV-1 remain on track:

e Complete enrollment in two Proof-of-Concept studies in support of go/no-go
decision

Two human Proof-of-Concept studies (Osteoarthritis and Post -Herpetic Neuralgia)
initiated in September, 2012 and are recruiting on schedule; a go/no-go decision for one

[ PAGE \* MERGEFORMAT ]

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014765
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



or both potential indications (general nociceptive pain and neuropathic pain) is targeted
for late 2013/ early 2014.

ORL1 (OAG)
Al R&D scorecard activities for ORL1 remain on track:

¢ Complete non-clinical studies to determine whether lower exposures in humans are
capable of producing desired analgesic outcome with satisfactory adverse event and
tolerability profile.

The First-in-Human, single ascending dose study (OAG1001) was paused after three
cohorts of dosing to allow for thorough analysis of adverse event (somnolence) and
pharmacokinetic (low bioavailability) data.

e A plan of nonclinical experiments designed to better understand the cause of these
adverse events was conducted and suggest that human efficacy may be achieved at
doses (exposures) lower than those associated with the observed AEs.

e A focused human efficacy trial (using a dental pain model) leading to a Go / No Go
decision has been agreed with Shionogi and is anticipated to commence in 2H2013.

TRPV1 Back-up (VAN)
All R&D scorecard activities for VAN remain on track:

e Progress first-in-human experiment under Japanese IND
The First in Human clinical trial (Single Ascending Dose) has been successfully
conducted in Japan. A Multiple Ascending Dose study has begun in Japan and includes

Caucasian subjects.

Intermezzo (INT)

All R&D scorecard activities for Intermezzo remain on track:
e Submit final protocol for a “Clinical Use” study to meet FDA’s Post-Marketing
Requirement described to Purdue in the NDA approval letter

e Plan to initiate pediatric (PREA) research program in to address FDA’s Pediatric
Post-Marketing Requirement

¢ Advance publication plan in support of product launch
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Progress continues on the publication plan of previously completed studies, including
new analyses that explain gender-specific dosing.

Abuse Deterrent Immediate Release Oxycodone /ADIR - (OCI)
All R&D scorecard activities for OCI remain on track:

e Complete evaluation of Rhodes and Purdue formulations and select product for
continued development.

Testing of Purdue and Rhodes formulations was completed as planned, including oral
PK, intranasal PK, Intranasal PD and non-clinical abuse deterrence studies.

Based upon a comparative evaluation of in vivo and in vitro data collected for the two
Purdue and Rhodes formulations, the team has recommended proceeding with
development of the Cranbury formulation.

DISCOVERY RESEARCH

Purdue-Shionogi Collaboration ORL-1 Agonist Back-up Program

e The main goal of the ORL-1 back-up program is to identify compounds with similar
or better efficacy, drug-like profiles and low risk for kidney toxicity issues, as well as
reduced side effects (fatigue/somnolence) compared to V117957.

o Due to the somnolence and fatigue seen in the clinic with V117957, the backup
program will focus on pharmacological studies to elucidate the site and mechanism
of action of the clinical effects and establish a method of differentiating a backup
from V117957 in that regard. A small chemistry effort will continue to evaluate new
chemical series. Once a method of differentiation has been established, full
medicinal chemistry efforts will resume.

Sodium Channel (Nav) Blocker

o This past quarter the Nav team continued to assess V121241 for its suitability for
entering bridging studies. Genotoxicity studies were continued for V121241. Along
with the earlier negative results in the AMES (mutagenicity) test, the Chromosomal
Aberration studies were also found to be negative. The team identified a suitable
formulation to allow the compound to achieve sufficient plasma exposure so that it
could be assessed in toxicology studies. Using this formulation, V121241 and two
further compounds (V121130 and V121039) are being assessed for side effects in
repeat-dose studies.
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o The chemistry team has been focused on synthesizing compounds with improved
potency and physicochemical properties over V121241. In particular, the chemists
have significantly improved the solubility of the compounds which should translate
into improved pharmacokinetic (PK) properties. PK studies are currently underway
to assess this improvement.

Exploration of Signal-Biased Opiates

« We have profiled the Trevena clinical lead as a comparative in all assays and
confirmed it to be a G pathway biased ligand. It is limited by lack of oral-bio
availability and they are administering it via the IV route in the clinic.

o We have profiled R and S DHE in all assays and confirmed that they are not biased
mu agonists. Moreover, they are stealth opioids and do not activate TLR4 receptors.
This data has been communicated to Mundipharma colleagues.

e We are in the final stages of breeding p-arrestin knockout rats and they should be

phenotyped and ready for experimental use by mid-late summer.

Abuse Deterrent Controlled Release Technologies

o Results obtained with preliminary controlled-release opioid formulations based on
Eudragit NE support further development. The tablets do not dose dump in ethanol,
and are resistant to small volume extraction. In the medium term the focus will be to
demonstrate chemical and physical stability and to determine the range of drug
loadings possible and the stability of a variety of opioids. The efficiency of the
manufacturing process will be evaluated, including collaboration with
Mundipharma colleagues.

[ PAGE \* MERGEFORMAT ]

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014768
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



LICENSING AND BUSINESS DEVELOPMENT

Advance Purdue’s portfolio diversification strategy through in-licensing or acquisition,
through an organized, systematic and strategic licensing review process. Champion the
establishment of the new R&D Innovation effort, in the form of screening, business
analysis, deal structuring and contract negotiation. Support Intellectual Property efforts
related to new or existing products by acquiring and strengthening our IP portfolio as it
applies to our in-line Rx products or new products and platforms. Continue to
coordinate worldwide business development efforts, supporting Purdue Board-driven
potential investment opportunities, by making strategic or financial investments in new
companies, as directed by Purdue Board members.

| Decline | Referred Declined | Decline Awaiting | Activ | On

Q12013 din to R&D inLevel | din  nextBDC | e Hold
Results Levell i Innovatio | 2 Level 3 or Still with | Pendin

n . Screening | BDC | g Data
4012 Existing
Opportunities 0 4 0 0 2 0
active with BDC
New 46 8 0 0 5 5 0
Opportunities
1Q13
Total 47 8 4 0 5 7 0

Active with BDC end Convergence, Transcept, Flexion FX-005,

of 402012 (Rhythm), IBSA / Flector Patch, Xalud,
Katama

Declined Level 3

Declined Level 2 Convergence, Flexion FX005, IBSA, Xalud

Declined in Level 1
(existing opportunity) | Katama
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Active with BDC
End of 1Q2013

i

Rhythm, Afferent AF219, Flexion FX-006, Targeted Medical
Theramine Sentra, Ricanto Tabex cystine tablets, Transcept,
Ampio IA injection of aspartyl alanyl diketopiperazine,
Pathologica PA300 anti-inflammatory, MAST MST-188 for
sickle cell disease

Awaiting next BDC
Or Still Screening

e

Acadia Pimavanserin for Parkinsons Disease Psychosis,
FFT Medical Nicotine replacement therapy

Company Product Indication Level & Status : Responsible | Screening
Party Date
Ircko Zorvolex™ Pain & Level 2a Dolan 4/11/2013
Pharmaceuticals | (diclofenac Inflammation Recommend to
submicron particle BDC to initiate
capsules) due diligence
Ricanto Tabex (cytosine) Smoking Level 1b Dolan 3/8/2013
tablets Cessation Study smoking
cessation
market. Limited
due diligence on
critical questions
Rhythm RM-131 Ghrelin Diabetic Level 2a Downs 6/18/2012
Therapeutics Agonist Peptide Gastro paresis i Currently
conducting
Phase 2 trial.
Initial DD and
Market
Research.

Waiting for data.
Meeting at BIO
in Chicago.
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Company

Product

Indication

Level &
Status

Responsible
Party

Screening
Date

Ampio

Ampion (DA-DKP
HAS derivative)

OA Pain

Level 1b
Ph2 study
initiated

Yao

3/27/2013

Afferent

AF-219P2X3

Pain

Level 1b
Assess POC
data in June
2013

Darland

1/6/2013

Flexion

FX-006, 1A
sustained release
triamcinolone
acetonide

1*" line therapy
for knee OA

Level 2a
Meeting at
BIO in
Chicago. Ph2
data released
in June.
Subject to
BDC review.

Darland

6/10/2012

Grienthal

Tamper Resistant
CR Morphine (MS
Contin)

Pain

Level 3

Being
presented to
Purdue BOD
on 4-10-2013

Kraft

9/28/2012

Targeted
Medical
Pharma

Theramine, Sentra
PM & AM TRGM

Pain, sleep
disorders &
medical food
therapeutics

Level 1a
Medical foods
market is
under review
by LBD;
present to
BDC in May

Yao

1/6/2013
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CORPORATE COMPLIANCE

Assure compliance with Purdue’s Corporate Integrity Agreement (CIA) and all Federal
and State laws and regulations, as well as the PhRMA Code. Conduct risk assessments
and audit and monitor business operations. Respond as required to all inquiries and
conduct investigations of Company operations when appropriate. Assure that all ethics
and compliance training requirements are met.

Corporate Integrity Agreement

By letter dated January 24, the Office of Inspector General advised that Purdue’s
Corporate Integrity Agreement had concluded. In communications to employees we
stress nothing changes with respect to the compliance imperative in our industry and at
Purdue.

Key Compliance Issues in 1013

Throughout the First Quarter, the Company continues to maintain a state of effective
compliance, with all components of the Annual Compliance Scorecard above the
established standards, including Sales and Marketing, Manufacturing and Quality, and
R&D.

While there are compliance matters detected, investigated, and remediated on an on-
going basis, there have been no significant compliance matters to report. As a result of
monitoring and rapid completion of current field sales call notes, we look to address
compliance issues before they develop into serious concerns; e.g., pro-active discussions
of OxyContin reformulation, quality of life and implied superiority claims; speaker
programs are a significant risk and monitoring forms for each program is an important
compliance requirement; likewise district manager completion of a minimum of two-
days of ride-alongs and Field Contact Reports each quarter.

Priority Compliance Risks to be Addressed in 2013

The most significant compliance risks to be addressed in 2013 through Purdue’s
compliance program include:

e Government price and rebate reporting

e Study Manager review of clinical site monitoring reports
e Managed Care

e Appropriate product promotion

o Federal Physician Payments Sunshine Act

e Timely completion and closure of Quality investigations
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EXTERNAL AFFAIRS

Build support for appropriate pain care through policy development and
implementation. Take appropriate action on external threats to optimal pain
care. Promote Purdue’s reputation in academic, community and scientific
venues. Address proposed legislation and regulation that may affect the Company and
its products. Develop and support innovative programs that safeguard public health
and address abuse and diversion of prescription medication.

Build Support For Appropriate Pain Care Through Policy Development And
Implementation

e A group of U. 5. Senators and U.S. Congressmen, FDA, ONDCP, the White House,
and 22 Pain Care Forum organizations have now weighed in with the Centers for
Medicaid & Medicare Services (CMS) expressing their belief that CMS has
misinterpreted the intent of the law by including abuse deterrent formulations in the
definition of “line extension.” We have received very positive feedback from FDA
and ONDCP that a satisfactory solution may have been reached, but will not be sure
until the final regulation is published. A confirmation hearing for the CMS
Administrator is scheduled, and we have asked a Senator to question her on this
issue in a way that shows support for exempting ADF form “line extension”. CMS
could issue a final rule at any time.

e Members of Congress introduced legislation, {[ HYPERLINK
"http://www.gpo.gov/fdsys/pkg/BILLS-112hr6160ih/pdf/BILLS-112hr6160ih.pdf" \t "_self" ]}, that
would prevent FDA from approving a non-deterrent controlled substance where a
deterrent formulation of the same drug is already approved. The legislation has
received considerable attention from Congress. Articles have been generated from
thought leaders and Members of Congress and sponsors of the STOPP Act have
repeatedly told FDA they do not want to see generics that are not also abuse
deterrent and FDA has confirmed in writing that they have the authority to require
generics to have abuse deterrence. Key Senators, Minority Leader McConnell, and
Assistant Majority Leader Schumer have informed FDA that they support the
concept of the STOPP Act. And a bipartisan group of members in the Senate and the
House are contemplating potential amendments similar in nature to the STOPP Act.
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e Letters were solicited from approximately 150 state elected officials and local law
enforcement to the FDA discouraging non - abuse resistant generic formulations of
opioids.

e 48 State Attorneys General signed a joint letter through the National Association of
Attorneys General to the FDA discouraging approval of non- abuse deterrent
generic formulations of opioids.

Take Appropriate Action On External Threats To Optimal Pain Care

¢ The FDA held two meetings in January and February 2013. Organizations from the
Pain Care Forum and through our Healthcare Alliance Development (HAD) group
encouraged third party organizations to participate and there was strong
representation at the hearings. (FDA meeting in January considered hydrocodone
(rescheduling); [ HYPERLINK "http://www.ofr.gov/OFRUpload/OFRData/2012-30517_Pl.pdf" |
and the February public meeting was on the impact of labeling of opioid analgesic
drug products [ HYPERLINK
"http://www.pharmcast.com/FederalRegistrar/Yr2012/Dec2012/121712/12192_Opioid.htm" ])

Promote Purdue’s Reputation In Academic, Community And Scientific Venues

e Fourteen states are now operational with the National Association of Boards of
Pharmacy (NABP) Interconnect Hub program which allows state prescription
monitoring programs to share data across state lines. Eight more states have signed
Memorandums of Understanding (MOU) to participate. Purdue supported this
initiative.

e A direct mail campaign to targeted physicians and using the new brochure
“Advancing Medical Science” was initiated in January to help recruit clinical
investigators and facilitate patient enrollment in Purdue’s clinical trials. The mailing
resulted in a spike in inquiries from potential investigators expressing interest in
becoming investigators and also served to position Purdue as a leader in pain
management to key healthcare professionals.

e Engagement was made with reporters from the Pink Sheet, FDA News, FDA Week
and the Wall Street Journal that favorably impacted several stories written about the use of
opioids. Media outreach efforts during the first quarter resulted in more than 15
stories with brand mentions in both consumer and healthcare professional media
outlets. General education about middle-of-the-night awakenings continued with
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more than 100 media placements. Additionally, Public Affairs produced a product
theater video featuring an Intermezzo KOL that will be leveraged on various
websites including Intermezzorx.com.

Address Proposed Legislaion And Regulation That Mav Affect The Company And
Its Products.

e State Legislation to address prescription drug abuse was introduced in many states
this session. Two specific concerns are Massachusetts HB 1786 which reschedules
OxyContin to a CI controlled substance and Mississippi HB 599 which sets a 75 unit
limit per RX on OxyContin.

e Florida and California have introduced bills that would require pharmaceutical
companies to pay for or be allowed to pay for the state prescription monitoring
programs.

There are approximately 440 state bills introduced this session that could impact the
company, however state sessions are still ongoing and all bills are being addressed.

Develop And Support Innovative Programs That Safeguard Public Health And
Address Abuse And Diversion Of Prescription Medication.

e Awareness of Purdue’s comprehensive efforts to combat prescription drug abuse
continues to increase. Digital marketing (including search engine marketing and
banner advertising) achieved a 20 percent increase in visits to the
RxSafety Matters.org web site during the first quarter of 2013 compared to the fourth
quarter 2012. Proactive media relations were conducted to promote RxPATROL,
and the Law Enforcement Liaison & Education Program. In the first quarter of 2013,
Public Affairs achieved positive delivery of Purdue’s anti-diversion/anti-abuse
messages by garnering more than 125 stories to more than five million
readers/views for both RxPATROL and LELE.

¢ The National Governors Association has selected the seven states that were awarded
grants to provide prescription drug abuse programs in their state. Purdue has been
an active participant in this initiative.

¢ The US Conference of Mayors, due to a grant from Purdue, provided the 2013
Prescription Drug Abuse Recognition Program awards for outstanding initiatives to
address Rx Drug Abuse at their annual winter meeting to: The Honorable Stephanie
C. Rawlings-Blake, Mayor of Baltimore, MD; The Honorable Jon Mitchell, Mayor of

[ PAGE \* MERGEFORMAT ]

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014775
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



New Bedford, MA; The Honorable Terry Bellamy, Mayor of Ashville, NC; and The
Honorable Paul Soglin, Mayor of Madison, WL
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HEALTH POLICY

The Health Policy Group helps shape the public face of Purdue, enhances corporate
visibility, and cultivates a supportive environment through communication and
collaboration (e.g., presentations, participation with external entities, and support of
Purdue Governmental Affairs). Medical Education provides high-quality, relevant
resources to meet clinical and learning needs that complement the drug product
portfolio. Medical Services responds to external queries on our products and provides
medical review of Materials for the Sales Forces and external customers (eg, healthcare
professionals, patients, regulators, and general public). Library & Information Services
deliver resources to meet the scientific and business needs of Purdue.

Policy-Related

e Communication & External Affairs Committee
o Rewrote Purdue's final response to PROP Citizen Petition
o Drafted Purdue’s response to A. Kolodny re: HYD consent document
o Interviewed by the Senate Finance & Judiciary Committee staffers
o National Safety Council - Reducing Rx Drug Overdose Strategy planning
o Edited/revised Public Affairs responses/standby statements
e Risk Management
o Planning RPC External Communications strategy
o Finalizing translation of REMS Patient Counseling Document into Spanish

e Other collaborations

o 100th Annual NCPO Conference: Reducing Prescription Drug Abuse

o Tufts MSPREP: Review of Pain Mechanisms, Assessment, & Management

o FDA Public Hearing: Impact of Approved Drug Labeling on Chronic Opioid
Therapy

o Edited/revised numerous Medical Services Standard Response Letters

o Prosecuting US Patent Application No. 13/602,151: System and Method for
Algorithmic Assessment of Abusive Prescriber Traits

Healthcare Grants and Giving

e 188 (YTD=188) healthcare educational and non-educational grants were reviewed.

e FEighty-six (46%) were approved for a total of $1,639,551.00.
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Medical Science Liaisons

(Managed Health-Systems, Alliance Qutreach, Research Support)

Major areas of Medical Science Liaison (MSL) interactions with the Healthcare
Community included: 41% Research Support, 29% Managed Care, 19% State
Professional Associations, 7% State Licensing Boards

Q1 2013 Interfaces with Healthcare Community
Total = 673 (YTD=673)

# Educational Initiatives (YTD=8)

# Managed Care Organizations (YTD=197)

# Research Support (YTD=276)

# State Licensing Boards (YTD=45)

i State Professional Associations* (YTD=125)

# Thought Leaders/ Institutions (YTD=22)

*Includes select national organizations

Medical Services

e 1013 Inquiries
o 5,146 total inquiries
1. 3% decrease from 1QQ12 and an 18% increase from 4(QQ12.
2. 82% of inquiries answered within (1) one business day
3. 99% answered within (10) ten business days

B1Q13
1Q12

Betadine Colace Dilaudid MS Contin Senokot Intermezzo PeriColace SlowMag
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e Specific Products (details for above)
o Butrans = 1,384 inquiries
1. 16% physicians, 66% consumers
2. Application instructions (115), Application site reaction (94), Adhesion
(55), Dose conversion from or to other opioids (44), Lack of Effect (43),
AE Management (38), Cardiovascular (9), Urine Drug Screen (22),
Withdrawal (36), Effect of Heat (22), Onset of Action (19)
o Intermezzo =498 inquiries
1. 26% physicians, 55% consumers
2. Comparison to other zolpidem products (41), Gender specific dosing
(24), Use with other zolpidem products (16), Use with sedative
hypnotics (14), Oral Administration (9), Driving Study (9), Long term
use (9), Complex behaviors (2)
o OxyContin = 910 inquiries
1. 12% physicians, 72% consumers
2. Lack of Effect (39), Reformulation - what has changed (24),
Request for Epi data (24), Dosing frequency (19), Dose conversion (15),
Maximum dose (13), Withdrawal (13)
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HUMAN RESOURCES

Design, communicate and implement rewards programs that drive alignment and
achievement of corporate and individual performance objectives. Staff positions with
highly capable talent and assure employee engagement and retention. Develop
employees through relevant and meaningful programs and assignments while
providing for future succession requirements. Assure program and management
compliance with all regulatory and legal requirements.

Staffing, Emplovee Engagement, Relations and Retention

99 vacancies were filled in the 1st Quarter 2013. Employee turnover was 2.2% vs.
1.9% at the same time last year.

J _has been named Director, Supplier Quality Assurance, reporting to [}
I (- of Quality Operations in Wilson. Initially {Jllwill be based in
Totowa and will move to the Wilson site within 18 months, consistent with the
Totowa transition plans.

e New searches have been initiated for Head of Clinical Research reporting to Dr.
Craig Landau, and Director, Clinical Supply Management, reporting to | KN

A military recruitment program is in place, in collaboration with Sales Management.
The program has been offered to seven branches of the military, in concert with the
Department of Defense “Heroes 2 Hire” program, and is intended to provide the
company with a pipeline of readily accessible candidates of commissioned officers
with college degrees, technical proficiency, leadership skills and awards on
performance, while providing jobs to returning heroes, with a significant tax benefit
to Purdue. Purdue will attend a job fair at the Marine Corp Base of Camp Lejeune in
North Carolina in the near future. While the recruiting focus is to attract candidates
into the sales openings, the program has been expanded for candidates to be
considered for other current open positions.

e Human Resources facilitated a reorganization of the Information Technology
Department and collaborated with IT project sponsors to build stronger synergies
among IT colleagues at all sites for improved efficiency of resources and operations.

e A Company-wide Fraud and Abuse Control Information System (FACIS) Level 1
review has been completed for all employees of PPLP and U.S. Associated
Companies on March 18, 2013, with favorable findings that all employees for whom
such searches were conducted are “sanction free.”

[ PAGE \* MERGEFORMAT ]

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014780
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



Compensation & Benefits

e Purdue’s amended retirement benefit plan went into effect January 1st, 2013.
Employees nearer to retirement continue to participate in the Purdue Pharma L.P.
Pension Plan (“Pension Plan”), while employees with a longer time period to
prepare for retirement shift from Pension Plan participation to a new benefit
providing additional contributions to the Purdue Pharma L.P. and Retirement
Savings 401(k) Plan.

Training & Development

e A newly developed scientific career ladder has been established for Discovery
Research and Pharmaceutics & Analytics organizations. Details were
communicated in March with full transitions occurring in April.

e Communications on the 2013 Mentoring Program has been sent to all colleagues
(excluding Field Sales) and Lunch & Learn meetings were conducted. Matching is
currently underway for this year’s program which is expected to accommodate 50
mentoring pairs across four sites. Organizationally, mentoring facilitates cross-
functional knowledge sharing and the flow of information and ideas throughout the
organization. It also strengthens organizational culture by giving colleagues
broader exposure to and understanding of the organization’s operations, policies
and local culture and provides another avenue of professional development.

e One-on-one coaching is being provided for 25 colleagues (leaders, directors,
managers and contributors) to facilitate leadership development and personal
growth.

Environment, Facility and Regulatory Compliance

e Preliminary Process Hazards Analysis was conducted for the Oxycodone/ APAP
process in Wilson, as well as an Operational Readiness Review of equipment, to
ascertain any equipment, raw material or process issues that may arise and lead to
an injury or EHS incident.

e Significant support was provided to the Discovery PBEB5 Novel Opioid Program in
February by EHS, including developing and reviewing protocols, training on safe
handling, de-gowning, emergency response procedures and the installation of
emergency push button security alarms to be connected in the near future.

e Fach year The Fairfield County Business Council recognizes organizations from the
tri-state area for their success in promoting healthy lifestyles though the workplace,
with a silver, gold or platinum award. Purdue was this year’s platinum award
winner - the third award for Purdue for best practices.
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Facilities and Engineering

The final phase of cafeteria serving line and lighting refurbishment was completed
within budget. The replacement of vintage air handlers continued. AC-5 was replaced
prior to the cooling system and 10% below budget. Parking lot repairs are ongoing.

New Facility & Totowa Transition Project

Human Resources continues to facilitate organizational reviews, analysis and action
plans associated with the Totowa Transition Plan and New Manufacturing Facility Plan.
Discussions are underway with affected leaders about the organizational designs and
continuity plans for each business function, as well as headcount, costs, timing and
risks.

Human Resources Support of Associated Companies

e Human Resources supported the Rhodes Board via the Rhodes Human Resources
Committee:

1. Facilitated 2012 business outcomes review and resulting bonus payout
recommendations

2. Developed and distributed proposed decision documents for MNP
Consulting (Mundipharma, Napp, Purdue) review and recommendation

3. Tacilitated the review of executive performance and resulting performance
ratings

4. Expedited executive bonus discussions and recommendations

5. Facilitated executive merit increase discussions and recommendations

I icc President Sales & Marketing, Mundipharma, China was hosted
by Human Resources for meetings with Purdue executives, in advance of her
developmental assignment to begin at Purdue, Stamford in August. The primary
focus for (_assignment will be in the Marketing Department and will last a
year or more, to provide her with a better understanding of the commercialization
process in the U.S. pharmaceutical marketplace.

[ PAGE \* MERGEFORMAT ]

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014782
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



Full-Time Turnover Projection - March YTD 2013

Prior
Year
% % Same
Begin End Termiina % Term Retired Resigna- Resigne Total# YIDT/O Period
Count Count ifions EE's Retired EE's tions d T/0 % Rate YID T/0
S&P
SALES 599 637 i 1.8% 0 0.0% 9 1.5% 20 33%
MARKETING 48 50 0 {1.0% 0 0.0% 0 0.0% 0 0.0%
SALES SUPPORT 29 29 {3 0.0% 0 0.0% 0 0.0% 0 0.0%
FIELD OPS, SUPPORT & ADMIN 15 16 {3 0.0% 0 0.0% 0 0.0% 0 0.0%
Total S&P 691 732 11 i.6% 0 0.0% 9 1.3% 20 2.9% 2.8%
% of X-FTE's 55.0% 0.0% 45.0%
G&A
ADMINISTRATIVE SERVICES 34 34 0 {1.0% 0 0.0% 0 0.0% 0 0.0%
BUSINESS DEVELOPMENT 7 7 G 3.0% 0 0.0% 4] 0.0% 0 0.0%
CORPORATE COMPLIANCE 11 10 {3 0.0% 0 0.0% 1 9.1% 1 9.1%
ENVIRONMENT, HEALTH & SAFTEY 6 6 G 0.0% 0 0.0% 0 0.0% 0 0.0%
EXECUTIVE 13 13 0 0.0% 0 0.0% 4] 0.0% 0 0.0%
EXTERNAL AFFAIRS 18 18 ¢ 3.0% 0 0.0% 0 0.0% 0 0.0%
FINANCE 61 58 {3 0.0% 1 1.6% 2 3.3% 3 4.9%
GENERAL COUNSEL 45 44 {3 0.0% 2 4.4% 0 0.0% 2 4.4%
HUMAN RESOURCES 23 23 0 3.0% 0 0.0% 4] 0.0% 0 0.0%
IT 96 97 0 {1.0% 0 0.0% 0 0.0% 0 0.0%
PROCUREMENT 12 12 1 £.3% 0 0.0% 0 0.0% 1 8.3%
QA 31 30 {3 0.0% 0 0.0% 1 3.2% 1 3.2%
SECURITY 14 14 0 0.0% 1 7.1% 0 0.0% 1 7.1%
Total G&A 371 366 £.3% 4 1.1% 4 1.1% 9 2.4% 0.6%
% of X-FTE's 11i% 44.4% 44.4%
IRD/US
DISCOVERY 50 51 G 3.0% 0 0.0% 0 0.0% 0 0.0%
CRANBURY SUPPORT 14 14 {3 0.0% 0 0.0% 0 0.0% 0 0.0%
DRUG SAFETY & PHARMACOVIGILANCE 33 34 G 0.0% 0 0.0% 0 0.0% 0 0.0%
HEALTH POLICY 40 41 ¢ 0.0% 0 0.0% 1] 0.0% 0 0.0%
MEDICAL RESEARCH 95 100 0 {1.0% 0 0.0% 0 0.0% 0 0.0%
NONCLINICAL R&D 50 49 {3 0.0% 0 0.0% 1 2.0% 1 2.0%
PROGRAM MGMT 26 25 {3 0.0% 0 0.0% 0 0.0% 0 0.0%
REGULATORY AFFAIRS 26 25 G 0.0% 0 0.0% 1 3.8% 1 3.8%
Total IRD/US 334 339 & 8.8% 0 0.0% 2 T 0.6% 2 0.6 % 0.3%
% of X-FTE's 0.0% 0.0% 100.0%
MFG/OPERATIONS
PF LABS. SALARIED 18 18 0 3.0% 0 0.0% 0 0.0% 0 0.0%
M&SC 57 57 i 1.8% 1 1.8% 0 0.0% 2 3.5%
WILSON NC 186 192 it 0.0% 2 1.1% 2 1.1% 4 22%
Total MFG/OPERATIONS 261 267 i $.4% 3 1.1% 2 7 0.8% 6 2.3% 3.4%

% of X-FTE's

35.i% 18.9% 45.9%

RHODES TECHNOLOGIES 148 150 Y 1.0% 0 0.0% 1 0.7% 1 0.7%

RHODES PHARMA 30 36 0 3.0% 0 0.0% 0 0.0% 0 0.0%

Total RHODES 178 186 8 8.8% 0 0.0% 1 8.6% 1 0.6% 1.2%
0.0% 0.0% 100.0%

% of X-FTE's 34.2¢ 18.4% 47.4%

INTERMEZZO0 CONTRACT SALES

Total QUINTILES 98 92 17 17 17.3% n.a.
% of X-FTE's 100.6%

Note: All turnover percentages are based
upon the employee “Begin Count”
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INFORMATION TECHNOLOGY

Deliver technology solutions and provide pre and post launch support for approved
products and for existing business functions, such as Sales and Marketing,
Manufacturing and Supply Chain. Develop technology capabilities and maintain
support activities for products and business functions which support portfolio
diversification, such as R&D. Ensure continued and uninterrupted general IT service
across the organization. Reduce cost, time or defects, by driving operational efficiency
across the company via technology and process. Support business functions such as
Finance, HR, Legal, IT and improvements for talent development, communications,
information sharing, and collaboration between IT groups and teams.

 Redacted

Chadbourne & Parke.

Redacted

# In March, IT delivered a single combined website for Purdue’s three Risk Evaluation
and Mitigation Strategy (REMS) programs: OxyContin, Butrans and MS Contin. The
REMS website, containing relevant information and Medication Guides for
healthcare professionals, patients and caregivers, was developed to manage known
or potential serious risks associated with a drug product, as required by the FDA to
ensure that the benefits of a drug outweigh its risks. Previously, Purdue had two
product-specific REMS websites: one for OxyContin and one for Butrans. The link
is: [ HYPERLINK "http://www.purduesrems.com/default.aspx"” ]

e The mobile site for the Direct to Consumer (DTC) website myIntermezzo.com was
launched in January, and included the Intermezzo commercial. A survey tool was
approved for use on the DTC site, enabling users to provide insights which could
lead to future site improvements, enhancing the user experience.

e IT completed implementation of Trackwise Product Complaints (January 28) and

Change Control (February 28). The Audit Management module will be implemented
later this year.
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Redacted

e iGallery, a custom sales gallery designed for the iPad, was launched at the 2013
National Sales Meeting. The field received weekly and monthly script data, plan
level data, longitudinal data (prescribing habits at the product level), call data,
current sales force rankings and a snapshot view upon entering the new system. In
addition, Intermezzo & Insomnia market data were added. IT developed and
delivered a comprehensive user guide, FAQ document, and training curriculum
including several short training videos. iGallery provides new functionality, rolling
up plan data to a single view that enables management to identify success of pull-
through programs at the plan level.

o The SAP team supporting manufacturing, distribution, and quality is spending
about 35% of their time developing applications for Rhodes” benefit. Examples are
the Coventry Spare Parts inventory system, the Chargeback Management system
implemented just for Rhodes, and Rhodes Product Launches (Dilaudid AG,
Theophylline, and Dronabinol). Rhodes is being charged for this support.

HH#t#
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Produced Natively
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Educational Initiatives (YTD=8)

Managed Care Organizations (YTD=197)
Research Support (YTD=276)

State Licensing Boards (YTD=45)

State Professional Associations* (YTD=125)
Thought Leaders/Institutions (YTD=22)

Q1 2013
Interfaces
with
Healthcar
Q12013 e
Interfaces with Communit
Healthcare y
Community  Total =
Total =673 674 MHS
8 8
197 197
276
45
125 2
22 2
| 673|

To resize chart data range, drag lower right corner of range.



AO Adult Peds

Includes lead organizations here
113 163
45
123 Includes lead organizations here
20

126 ONU3704 sites
112 ONU 3705 sites
15 BUP sites
39 OTR sites
292 Total sites
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Betadine Colace Dilaudid MS Contin Senokot Intermezz(PeriColac¢ SlowMag
1Q13 290 639 99 74 425 498 114 185
1Q12 308 747 126 44 470 258 102 211
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Butrans OxyContin
1Q13 1384 910
1Q12 1641 941



Sent: Mon 5/13/2013 6:05:56 PM
Subject: Butrans=10,285; Intermezzo=1,569 (Week ending 5-3-13)
Intermezzo Weekly Report 5-3-2013.x1sx

Copv of Butrans Weekly Report 5-3-13 (3).xlsm
OxyContin Wkly Report 5-3-13.xlsx

Hi, Dr. Richard. Last week’s early read on redemptions rang true, and there was growth in ali 3
products. Butrans reached a new weekly Rx high since launch. Based on an early read of patient
copay coupon redemptions, next week is likely to be weaker for Intermezzo and flat for Butrans. We
have not received the OxyContin redemption data yet.

Butrans
Rx Increase from last week
(10,285)
3.3%
Share 2.03%
Share last week
2.10%
Intermezzo
Rx Increase from last week
(1,497)
4.8%
Share
0.110%
Share last week
0.111%
-David
David Rosen | Executive Director, Forecasting, Analytics and Market Research | Purdue Pharma | One
_Stamford Forum Stamford CT 06901 ‘@[Ma.com_ Redacted
: Redacted
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% of Budget Achieved vs.

True Rx's

Cumlative %

% of TRx

Total Rx

Total NRx

Total RRx

Trial Card
Redemptions

% Chg vs. Prior Period

2012 201 Trial C Weekly T R Trial 1.7 . 1.7 . 1.7 . 1.7 . 1.7 . 1.75 3.5 Trial Card
0 013 TotalRx | True Rx ria a.rd eekly True Rx True Rx vs True Rx ria Ca.rd 5mg 3.5mg 5mg | 3.5mg 5mg 3.5mg 5mg | 3.5mg 1.75mg | 3.5mg | Total Rx 5mg 3.5mg True Rx mg mg ria a.r
Budget Rx |Budget Rx Redemptions Vs Budget Budget Redemptions | Total Rx | Total Rx | Total Rx | Total Rx | Total Rx | Total Rx True True Total Rx | Total Rx True Rx True Rx | Redemptions

6-Apr-12 69 92 88 4 128.0% 128.0% 96% 4% 53 39 53 39 0 0 50 38 3 1 NA NA NA NA NA NA NA
13-Apr-12 104 410 392 18 376.7% 277.8% 96% 4% 227 183 227 183 0 0 218 174 9 9| 345.7% 328.3% 369.2%| 345.5% 336.0% 357.9% 350.0%
20-Apr-12 183 468 406 62 221.5% 248.8% 87% 13% 256 212 253 212 3 0 225 181 31 31 14.1% 12.8% 15.8% 3.6% 3.2% 4.0% 244.4%
27-Apr-12 322 461 400 61 124.1% 189.5% 87% 13% 254 207 251 205 3 2 226 174 28 33 -1.5% -0.8% -2.4% -1.5% 0.4% -3.9% -1.6%
4-May-12 519 551 466 85 89.8% 146.3% 85% 15% 306 245 306 240 0 5 266 200 40 45 19.5% 20.5% 18.4% 16.5% 17.7% 14.9% 39.3%
11-May-12 924 581 482 99 52.2% 105.3% 83% 17% 329 252 320 242 9 10 279 203 50 49 5.4% 7.5% 2.9% 3.4% 4.9% 1.5% 16.5%
18-May-12 1,171 577 474 103 40.5% 82.3% 82% 18% 303 274 290 249 13 25 249 225 54 49 -0.7% -7.9% 8.7% -1.7% -10.8% 10.8% 4.0%
25-May-12 1,334 644 539 105 40.4% 70.2% 84% 16% 330 314 309 296 21 18 281 258 49 56 11.6% 8.9% 14.6% 13.7% 12.9% 14.7% 1.9%
1-Jun-12 1,423 561 494 67 34.7% 61.8% 88% 12% 295 266 270 245 25 21 256 238 39 28 -12.9% -10.6% -15.3% -8.3% -8.9% -7.8% -36.2%
8-Jun-12 2,153 801 678 123 31.5% 53.9% 85% 15% 409 392 365 346 44 46 339 339 70 53 42.8% 38.6% 47.4% 37.2% 32.4% 42.4% 83.6%
15-Jun-12 2,246 760 657 103 29.2% 48.6% 86% 14% 393 367 362 325 31 42 333 324 60 43 -5.1% -3.9% -6.4% -3.1% -1.8% -4.4% -16.3%
22-Jun-12 2,406 840 720 120 29.9% 45.1% 86% 14% 462 378 426 332 36 46 405 315 57 63 10.5% 17.6% 3.0% 9.6% 21.6% -2.8% 16.5%
29-Jun-12 2,683 842 728 114 27.1% 42.0% 86% 14% 443 399 395 346 48 53 372 356 71 43 0.2% -4.1% 5.6% 1.1% -8.1% 13.0% -5.0%
6-Jul-12 2,488 715 646 69 26.0% 39.8% 90% 10% 367 348 325 281 42 67 333 313 34 35 -15.1% -17.2% -12.8%| -11.3% -10.5% -12.1% -39.5%
13-Jul-12 3,222 904 808 96 25.1% 37.5% 89% 11% 417 487 343 405 74 82 368 440 49 47 26.4% 13.6% 39.9% 25.1% 10.5% 40.6% 39.1%
20-Jul-12 3,606 894 789 105 21.9% 35.3% 88% 12% 451 443 387 358 64 85 403 386 48 57 -1.1% 8.2% -9.0% -2.4% 9.5% -12.3% 9.4%
27-Jul-12 3,926 939 818 121 20.8% 33.3% 87% 13% 458 481 403 398 55 83 391 427 67 54 5.0% 1.6% 8.6% 3.7% -3.0% 10.6% 15.2%
3-Aug-12 4,452 907 785 122 17.6% 31.2% 87% 13% 461 446 392 367 69 79 393 392 68 54 -3.4% 0.7% -7.3% -4.0% 0.5% -8.2% 0.8%
10-Aug-12 4,679 1,063 954 109 20.4% 29.9% 90% 10% 510 553 458 446 52 107 458 496 52 57 17.2% 10.6% 24.0% 21.5% 16.5% 26.5% -10.7%
17-Aug-12 4,809 1,094 977 117 20.3% 28.8% 89% 11% 545 549 471 427 74 122 479 498 66 51 2.9% 6.9% -0.7% 2.4% 4.6% 0.4% 7.3%
24-Aug-12 5,086 1,102 967 135 19.0% 27.8% 88% 12% 547 555 459 444 88 111 466 501 81 54 0.7% 0.4% 1.1% -1.0% -2.7% 0.6% 15.4%
31-Aug-12 5,166 1,093 975 118 18.9% 26.9% 89% 11% 539 554 433 426 106 128 479 496 60 58 -0.8% -1.5% -0.2% 0.8% 2.8% -1.0% -12.6%
7-Sep-12 4,357 974 873 101 20.0% 26.4% 90% 10% 465 509 372 382 93 127 412 461 53 48| -10.9% -13.7% -8.1%| -10.5% -14.0% -7.1% -14.4%
14-Sep-12 5,453 1,194 1,078 116 19.8% 25.8% 90% 10% 590 604 489 468 101 136 539 539 51 65 22.6% 26.9% 18.7% 23.5% 30.8% 16.9% 14.9%




(ZOLPIDEM TARTRATE) sublingual fablet &

NRx, RRx and TRx by Strength

Distribution of Rxs by Strength

Distribution of NRx, RRx and TRx by Strength

Weekly Growth in Intermezzo TRxs

Data includes retail pharmacy, mail order and LTC channels

Distribution of Total Intermezzo Prescriptions by Strength

Distribution of Intermezzo New, Refill and Total Prescriptions by Strength

Weekly Growth in Intermezzo New, Refill and Total Prescriptions by Strength

1.75mg | 3.5mg
Intermezzo New, Refill and Total Prescriptions by Strength
Total 1.75mg 3.5mg

Week # Week Ending NRx RRx TRx NRx RRx TRx NRx RRx TRx
Week 1* 6-Apr-12 92 0 92 53 0 53 39 0 39
Week 2 13-Apr-12 410 0 410 227 0 227 183 0 183
Week 3 20-Apr-12 465 3 468 253 3 256 212 0 212
Week 4 27-Apr-12 456 5 461 251 3 254 205 2 207
Week 5 4-May-12 546 5 551 306 0 306 240 5 245
Week 6 11-May-12 562 19 581 320 9 329 242 10 252
Week 7 18-May-12 539 38 577 290 13 303 249 25 274
Week 8 25-May-12 605 39 644 309 21 330 296 18 314
Week 9 1-Jun-12 515 46 561 270 25 295 245 21 266
Week 10 8-Jun-12 711 90 801 365 44 409 346 46 392
Week 11 15-Jun-12 687 73 760 362 31 393 325 42 367
Week 12 22-Jun-12 758 82 840 426 36 462 332 46 378
Week 13 29-Jun-12 741 101 842 395 48 443 346 53 399
Week 14 6-Jul-12 606 109 715 325 42 367 281 67 348
Week 15 13-Jul-12 748 156 904 343 74 417 405 82 487
Week 16 20-Jul-12 745 149 894 387 64 451 358 85 443
Week 17 27-Jul-12 801 138 939 403 55 458 398 83 481
Week 18 3-Aug-12 759 148 907 392 69 461 367 79 446
Week 19 10-Aug-12 904 159 1,063 458 52 510 446 107 553
Week 20 17-Aug-12 898 196 1,094 471 74 545 427 122 549
Week 21 24-Aug-12 903 199 1,102 459 88 547 444 111 555
Week 22 31-Aug-12 859 234 1,093 433 106 539 426 128 554
Week 23 7-Sep-12 754 220 974 372 93 465 382 127 509
Week 24 14-Sep-12 957 237 1,194 489 101 590 468 136 604
Week 25 21-Sep-12 972 306 1,278 461 129 590 511 177 688
Week 26 28-Sep-12 1,141 279 1,420 478 124 602 663 155 818
Week 27 5-Oct-12 915 297 1,212 436 128 564 479 169 648
Week 28 12-Oct-12 1,017 267 1,284 485 107 592 532 160 692
Week 29 19-Oct-12 981 288 1,269 452 120 572 529 168 697
Week 30 26-Oct-12 1,026 277 1,303 553 44 597 473 233 706
Week 31 2-Nov-12 997 301 1,298 479 115 594 518 186 704
Week 32 9-Nov-12 1,043 340 1,383 467 151 618 576 189 765
Week 33 16-Nov-12 1,019 328 1,347 506 138 644 513 190 703
Week 34 23-Nov-12 810 299 1,109 369 116 485 441 183 624
Week 35 30-Nov-12 955 353 1,308 466 133 599 489 220 709
Week 36 7-Dec-12 1,046 339 1,385 483 132 615 563 207 770
Week 37 14-Dec-12 1,040 449 1,489 521 188 709 519 261 780
Week 38 21-Dec-12 1,137 397 1,534 537 169 706 600 228 828
Week 39 28-Dec-12 654 341 995 307 144 451 347 197 544
Week 40 4-Jan-13 663 322 985 289 127 416 374 195 569
Week 41 11-Jan-13 916 374 1,290 417 147 564 499 227 726
Week 42 18-Jan-13 1,151 381 1,532 553 144 697 598 237 835
Week 43 25-Jan-13 1,187 340 1,527 625 122 747 562 218 780
Week 44 1-Feb-13 1,417 365 1,782 741 141 882 676 224 900
Week 45 8-Feb-13 1,461 369 1,830 730 126 856 731 243 974
Week 46 15-Feb-13 1,479 408 1,887 779 157 936 700 251 951
Week 47 22-Feb-13 1,493 414 1,907 783 155 938 710 259 969
Week 48 1-Mar-13 1,534 429 1,963 804 177 981 730 252 982
Week 49 8-Mar-13 1,474 474 1,948 744 166 910 730 308 1,038
Week 50 15-Mar-13 1,442 443 1,885 747 176 923 695 267 962
Week 51 22-Mar-13 1,416 523 1,939 739 228 967 677 295 972
Week 52 29-Mar-13 1,401 513 1,914 695 183 878 706 330 1,036
Week 53 5-Apr-13 1,280 449 1,729 692 177 869 588 272 860
Week 54 12-Apr-13 1,367 490 1,857 666 197 863 701 293 994
Week 55 19-Apr-13 1,305 464 1,769 678 189 867 627 275 902
Week 56 26-Apr-13 1,228 520 1,748 594 209 803 634 311 945
Week 57 3-May-13 1,252 538 1,790 640 223 863 612 315 927
TOTAL 2013 23,466 7,816 31,282 11,916 3,044 14,960 | 11,550 4,772 16,322
YTD 2013 | 23,466 7,816 31,282 11,916 3,044 14960 | 11,550 4,772 16,322

Total 1.75mg 3.5mg Total 1.75mg 3.5mg Total 1.75mg 3.5mg

NRXx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx
100.0% 100.0% 100.0% 57.6% 0.0% 57.6% 42.4% 0.0% 42.4% 100.0% 0.0% 100.0% 100.0% 0.0% 100.0% 100.0% 0.0% 100.0% NA NA NA NA NA NA NA NA NA
100.0% 100.0% 100.0% 55.4% 0.0% 55.4% 44.6% 0.0% 44.6% 100.0% 0.0% 100.0% 100.0% 0.0% 100.0% 100.0% 0.0% 100.0% 345.7% NA 345.7% 328.3% NA 328.3% 369.2% NA 369.2%
100.0% 100.0% 100.0% 54.4% 100.0% 54.7% 45.6% 0.0% 45.3% 99.4% 0.6% 100.0% 98.8% 1.2% 100.0% 100.0% 0.0% 100.0% 13.4% NA 14.1% 11.5% NA 12.8% 15.8% NA 15.8%
100.0% 100.0% 100.0% 55.0% 60.0% 55.1% 45.0% 40.0% 44.9% 98.9% 1.1% 100.0% 98.8% 1.2% 100.0% 99.0% 1.0% 100.0% -1.9% 66.7% -1.5% -0.8% 0.0% -0.8% -3.3% NA -2.4%
100.0% 100.0% 100.0% 56.0% 0.0% 55.5% 44.0% 100.0% 44.5% 99.1% 0.9% 100.0% 100.0% 0.0% 100.0% 98.0% 2.0% 100.0% 19.7% 0.0% 19.5% 21.9% -100.0% 20.5% 17.1% 150.0% 18.4%
100.0% 100.0% 100.0% 56.9% 47.4% 56.6% 43.1% 52.6% 43.4% 96.7% 3.3% 100.0% 97.3% 2.7% 100.0% 96.0% 4.0% 100.0% 2.9% 280.0% 5.4% 4.6% NA 7.5% 0.8% 100.0% 2.9%
100.0% 100.0% 100.0% 53.8% 34.2% 52.5% 46.2% 65.8% 47.5% 93.4% 6.6% 100.0% 95.7% 4.3% 100.0% 90.9% 9.1% 100.0% -4.1% 100.0% -0.7% -9.4% 44.4% -7.9% 2.9% 150.0% 8.7%
100.0% 100.0% 100.0% 51.1% 53.8% 51.2% 48.9% 46.2% 48.8% 93.9% 6.1% 100.0% 93.6% 6.4% 100.0% 94.3% 5.7% 100.0% 12.2% 2.6% 11.6% 6.6% 61.5% 8.9% 18.9% -28.0% 14.6%
100.0% 100.0% 100.0% 52.4% 54.3% 52.6% 47.6% 45.7% 47.4% 91.8% 8.2% 100.0% 91.5% 8.5% 100.0% 92.1% 7.9% 100.0% -14.9% 17.9% -12.9% -12.6% 19.0% -10.6% -17.2% 16.7% -15.3%
100.0% 100.0% 100.0% 51.3% 48.9% 51.1% 48.7% 51.1% 48.9% 88.8% 11.2% 100.0% 89.2% 10.8% 100.0% 88.3% 11.7% 100.0% 38.1% 95.7% 42.8% 35.2% 76.0% 38.6% 41.2% 119.0% 47.4%
100.0% 100.0% 100.0% 52.7% 42.5% 51.7% 47.3% 57.5% 48.3% 90.4% 9.6% 100.0% 92.1% 7.9% 100.0% 88.6% 11.4% 100.0% -3.4% -18.9% -5.1% -0.8% -29.5% -3.9% -6.1% -8.7% -6.4%
100.0% 100.0% 100.0% 56.2% 43.9% 55.0% 43.8% 56.1% 45.0% 90.2% 9.8% 100.0% 92.2% 7.8% 100.0% 87.8% 12.2% 100.0% 10.3% 12.3% 10.5% 17.7% 16.1% 17.6% 2.2% 9.5% 3.0%
100.0% 100.0% 100.0% 53.3% 47.5% 52.6% 46.7% 52.5% 47.4% 88.0% 12.0% 100.0% 89.2% 10.8% 100.0% 86.7% 13.3% 100.0% -2.2% 23.2% 0.2% -7.3% 33.3% -4.1% 4.2% 15.2% 5.6%
100.0% 100.0% 100.0% 53.6% 38.5% 51.3% 46.4% 61.5% 48.7% 84.8% 15.2% 100.0% 88.6% 11.4% 100.0% 80.7% 19.3% 100.0% -18.2% 7.9% -15.1% -17.7% -12.5% -17.2% -18.8% 26.4% -12.8%
100.0% 100.0% 100.0% 45.9% 47.4% 46.1% 54.1% 52.6% 53.9% 82.7% 17.3% 100.0% 82.3% 17.7% 100.0% 83.2% 16.8% 100.0% 23.4% 43.1% 26.4% 5.5% 76.2% 13.6% 44.1% 22.4% 39.9%
100.0% 100.0% 100.0% 51.9% 43.0% 50.4% 48.1% 57.0% 49.6% 83.3% 16.7% 100.0% 85.8% 14.2% 100.0% 80.8% 19.2% 100.0% -0.4% -4.5% -1.1% 12.8% -13.5% 8.2% -11.6% 3.7% -9.0%
100.0% 100.0% 100.0% 50.3% 39.9% 48.8% 49.7% 60.1% 51.2% 85.3% 14.7% 100.0% 88.0% 12.0% 100.0% 82.7% 17.3% 100.0% 7.5% -7.4% 5.0% 4.1% -14.1% 1.6% 11.2% -2.4% 8.6%
100.0% 100.0% 100.0% 51.6% 46.6% 50.8% 48.4% 53.4% 49.2% 83.7% 16.3% 100.0% 85.0% 15.0% 100.0% 82.3% 17.7% 100.0% -5.2% 7.2% -3.4% -2.7% 25.5% 0.7% -7.8% -4.8% -7.3%
100.0% 100.0% 100.0% 50.7% 32.7% 48.0% 49.3% 67.3% 52.0% 85.0% 15.0% 100.0% 89.8% 10.2% 100.0% 80.7% 19.3% 100.0% 19.1% 7.4% 17.2% 16.8% -24.6% 10.6% 21.5% 35.4% 24.0%
100.0% 100.0% 100.0% 52.4% 37.8% 49.8% 47.6% 62.2% 50.2% 82.1% 17.9% 100.0% 86.4% 13.6% 100.0% 77.8% 22.2% 100.0% -0.7% 23.3% 2.9% 2.8% 42.3% 6.9% -4.3% 14.0% -0.7%
100.0% 100.0% 100.0% 50.8% 44.2% 49.6% 49.2% 55.8% 50.4% 81.9% 18.1% 100.0% 83.9% 16.1% 100.0% 80.0% 20.0% 100.0% 0.6% 1.5% 0.7% -2.5% 18.9% 0.4% 4.0% -9.0% 1.1%
100.0% 100.0% 100.0% 50.4% 45.3% 49.3% 49.6% 54.7% 50.7% 78.6% 21.4% 100.0% 80.3% 19.7% 100.0% 76.9% 23.1% 100.0% -4.9% 17.6% -0.8% -5.7% 20.5% -1.5% -4.1% 15.3% -0.2%
100.0% 100.0% 100.0% 49.3% 42.3% 47.7% 50.7% 57.7% 52.3% 77.4% 22.6% 100.0% 80.0% 20.0% 100.0% 75.0% 25.0% 100.0% -12.2% -6.0% -10.9% -14.1% -12.3% -13.7% -10.3% -0.8% -8.1%
100.0% 100.0% 100.0% 51.1% 42.6% 49.4% 48.9% 57.4% 50.6% 80.2% 19.8% 100.0% 82.9% 17.1% 100.0% 77.5% 22.5% 100.0% 26.9% 7.7% 22.6% 31.5% 8.6% 26.9% 22.5% 7.1% 18.7%
100.0% 100.0% 100.0% 47.4% 42.2% 46.2% 52.6% 57.8% 53.8% 76.1% 23.9% 100.0% 78.1% 21.9% 100.0% 74.3% 25.7% 100.0% 1.6% 29.1% 7.0% -5.7% 27.7% 0.0% 9.2% 30.1% 13.9%
100.0% 100.0% 100.0% 41.9% 44.4% 42.4% 58.1% 55.6% 57.6% 80.4% 19.6% 100.0% 79.4% 20.6% 100.0% 81.1% 18.9% 100.0% 17.4% -8.8% 11.1% 3.7% -3.9% 2.0% 29.7% -12.4% 18.9%
100.0% 100.0% 100.0% 47.7% 43.1% 46.5% 52.3% 56.9% 53.5% 75.5% 24.5% 100.0% 77.3% 22.7% 100.0% 73.9% 26.1% 100.0% -19.8% 6.5% -14.6% -8.8% 3.2% -6.3% -27.8% 9.0% -20.8%
100.0% 100.0% 100.0% 47.7% 40.1% 46.1% 52.3% 59.9% 53.9% 79.2% 20.8% 100.0% 81.9% 18.1% 100.0% 76.9% 23.1% 100.0% 11.1% -10.1% 5.9% 11.2% -16.4% 5.0% 11.1% -5.3% 6.8%
100.0% 100.0% 100.0% 46.1% 41.7% 45.1% 53.9% 58.3% 54.9% 77.3% 22.7% 100.0% 79.0% 21.0% 100.0% 75.9% 24.1% 100.0% -3.5% 7.9% -1.2% -6.8% 12.1% -3.4% -0.6% 5.0% 0.7%
100.0% 100.0% 100.0% 53.9% 15.9% 45.8% 46.1% 84.1% 54.2% 78.7% 21.3% 100.0% 92.6% 7.4% 100.0% 67.0% 33.0% 100.0% 4.6% -3.8% 2.7% 22.3% -63.3% 4.4% -10.6% 38.7% 1.3%
100.0% 100.0% 100.0% 48.0% 38.2% 45.8% 52.0% 61.8% 54.2% 76.8% 23.2% 100.0% 80.6% 19.4% 100.0% 73.6% 26.4% 100.0% -2.8% 8.7% -0.4% -13.4% 161.4% -0.5% 9.5% -20.2% -0.3%
100.0% 100.0% 100.0% 44.8% 44.4% 44.7% 55.2% 55.6% 55.3% 75.4% 24.6% 100.0% 75.6% 24.4% 100.0% 75.3% 24.7% 100.0% 4.6% 13.0% 6.5% -2.5% 31.3% 4.0% 11.2% 1.6% 8.7%
100.0% 100.0% 100.0% 49.7% 42.1% 47.8% 50.3% 57.9% 52.2% 75.6% 24.4% 100.0% 78.6% 21.4% 100.0% 73.0% 27.0% 100.0% -2.3% -3.5% -2.6% 8.4% -8.6% 4.2% -10.9% 0.5% -8.1%
100.0% 100.0% 100.0% 45.6% 38.8% 43.7% 54.4% 61.2% 56.3% 73.0% 27.0% 100.0% 76.1% 23.9% 100.0% 70.7% 29.3% 100.0% -20.5% -8.8% -17.7% -27.1% -15.9% -24.7% -14.0% -3.7% -11.2%
100.0% 100.0% 100.0% 48.8% 37.7% 45.8% 51.2% 62.3% 54.2% 73.0% 27.0% 100.0% 77.8% 22.2% 100.0% 69.0% 31.0% 100.0% 17.9% 18.1% 17.9% 26.3% 14.7% 23.5% 10.9% 20.2% 13.6%
100.0% 100.0% 100.0% 46.2% 38.9% 44.4% 53.8% 61.1% 55.6% 75.5% 24.5% 100.0% 78.5% 21.5% 100.0% 73.1% 26.9% 100.0% 9.5% -4.0% 5.9% 3.6% -0.8% 2.7% 15.1% -5.9% 8.6%
100.0% 100.0% 100.0% 50.1% 41.9% 47.6% 49.9% 58.1% 52.4% 69.8% 30.2% 100.0% 73.5% 26.5% 100.0% 66.5% 33.5% 100.0% -0.6% 32.4% 7.5% 7.9% 42.4% 15.3% -7.8% 26.1% 1.3%
100.0% 100.0% 100.0% 47.2% 42.6% 46.0% 52.8% 57.4% 54.0% 74.1% 25.9% 100.0% 76.1% 23.9% 100.0% 72.5% 27.5% 100.0% 9.3% -11.6% 3.0% 3.1% -10.1% -0.4% 15.6% -12.6% 6.2%
100.0% 100.0% 100.0% 46.9% 42.2% 45.3% 53.1% 57.8% 54.7% 65.7% 34.3% 100.0% 68.1% 31.9% 100.0% 63.8% 36.2% 100.0% -42.5% -14.1% -35.1% -42.8% -14.8% -36.1% -42.2% -13.6% -34.3%
100.0% 100.0% 100.0% 43.6% 39.4% 42.2% 56.4% 60.6% 57.8% 67.3% 32.7% 100.0% 69.5% 30.5% 100.0% 65.7% 34.3% 100.0% 1.4% -5.6% -1.0% -5.9% -11.8% -7.8% 7.8% -1.0% 4.6%
100.0% 100.0% 100.0% 45.5% 39.3% 43.7% 54.5% 60.7% 56.3% 71.0% 29.0% 100.0% 73.9% 26.1% 100.0% 68.7% 31.3% 100.0% 38.2% 16.1% 31.0% 44.3% 15.7% 35.6% 33.4% 16.4% 27.6%
100.0% 100.0% 100.0% 48.0% 37.8% 45.5% 52.0% 62.2% 54.5% 75.1% 24.9% 100.0% 79.3% 20.7% 100.0% 71.6% 28.4% 100.0% 25.7% 1.9% 18.8% 32.6% -2.0% 23.6% 19.8% 4.4% 15.0%
100.0% 100.0% 100.0% 52.7% 35.9% 48.9% 47.3% 64.1% 51.1% 77.7% 22.3% 100.0% 83.7% 16.3% 100.0% 72.1% 27.9% 100.0% 3.1% -10.8% -0.3% 13.0% -15.3% 7.2% -6.0% -8.0% -6.6%
100.0% 100.0% 100.0% 52.3% 38.6% 49.5% 47.7% 61.4% 50.5% 79.5% 20.5% 100.0% 84.0% 16.0% 100.0% 75.1% 24.9% 100.0% 19.4% 7.4% 16.7% 18.6% 15.6% 18.1% 20.3% 2.8% 15.4%
100.0% 100.0% 100.0% 50.0% 34.1% 46.8% 50.0% 65.9% 53.2% 79.8% 20.2% 100.0% 85.3% 14.7% 100.0% 75.1% 24.9% 100.0% 3.1% 1.1% 2.7% -1.5% -10.6% -2.9% 8.1% 8.5% 8.2%
100.0% 100.0% 100.0% 52.7% 38.5% 49.6% 47.3% 61.5% 50.4% 78.4% 21.6% 100.0% 83.2% 16.8% 100.0% 73.6% 26.4% 100.0% 1.2% 10.6% 3.1% 6.7% 24.6% 9.3% -4.2% 3.3% -2.4%
100.0% 100.0% 100.0% 52.4% 37.4% 49.2% 47.6% 62.6% 50.8% 78.3% 21.7% 100.0% 83.5% 16.5% 100.0% 73.3% 26.7% 100.0% 0.9% 1.5% 1.1% 0.5% -1.3% 0.2% 1.4% 3.2% 1.9%
100.0% 100.0% 100.0% 52.4% 41.3% 50.0% 47.6% 58.7% 50.0% 78.1% 21.9% 100.0% 82.0% 18.0% 100.0% 74.3% 25.7% 100.0% 2.7% 3.6% 2.9% 2.7% 14.2% 4.6% 2.8% -2.7% 1.3%
100.0% 100.0% 100.0% 50.5% 35.0% 46.7% 49.5% 65.0% 53.3% 75.7% 24.3% 100.0% 81.8% 18.2% 100.0% 70.3% 29.7% 100.0% -3.9% 10.5% -0.8% -7.5% -6.2% -7.2% 0.0% 22.2% 5.7%
100.0% 100.0% 100.0% 51.8% 39.7% 49.0% 48.2% 60.3% 51.0% 76.5% 23.5% 100.0% 80.9% 19.1% 100.0% 72.2% 27.8% 100.0% -2.2% -6.5% -3.2% 0.4% 6.0% 1.4% -4.8% -13.3% -7.3%
100.0% 100.0% 100.0% 52.2% 43.6% 49.9% 47.8% 56.4% 50.1% 73.0% 27.0% 100.0% 76.4% 23.6% 100.0% 69.7% 30.3% 100.0% -1.8% 18.1% 2.9% -1.1% 29.5% 4.8% -2.6% 10.5% 1.0%
100.0% 100.0% 100.0% 49.6% 35.7% 45.9% 50.4% 64.3% 54.1% 73.2% 26.8% 100.0% 79.2% 20.8% 100.0% 68.1% 31.9% 100.0% -1.1% -1.9% -1.3% -6.0% -19.7% -9.2% 4.3% 11.9% 6.6%
100.0% 100.0% 100.0% 54.1% 39.4% 50.3% 45.9% 60.6% 49.7% 74.0% 26.0% 100.0% 79.6% 20.4% 100.0% 68.4% 31.6% 100.0% -8.6% -12.5% -9.7% -0.4% -3.3% -1.0% -16.7% -17.6% -17.0%
100.0% 100.0% 100.0% 48.7% 40.2% 46.5% 51.3% 59.8% 53.5% 73.6% 26.4% 100.0% 77.2% 22.8% 100.0% 70.5% 29.5% 100.0% 6.8% 9.1% 7.4% -3.8% 11.3% -0.7% 19.2% 7.7% 15.6%
100.0% 100.0% 100.0% 52.0% 40.7% 49.0% 48.0% 59.3% 51.0% 73.8% 26.2% 100.0% 78.2% 21.8% 100.0% 69.5% 30.5% 100.0% -4.5% -5.3% -4.7% 1.8% -4.1% 0.5% -10.6% -6.1% -9.3%
100.0% 100.0% 100.0% 48.4% 40.2% 45.9% 51.6% 59.8% 54.1% 70.3% 29.7% 100.0% 74.0% 26.0% 100.0% 67.1% 32.9% 100.0% -5.9% 12.1% -1.2% -12.4% 10.6% -7.4% 1.1% 13.1% 4.8%
100.0% 100.0% 100.0% 51.1% 41.4% 48.2% 48.9% 58.6% 51.8% 69.9% 30.1% 100.0% 74.2% 25.8% 100.0% 66.0% 34.0% 100.0% 2.0% 3.5% 2.4% 7.7% 6.7% 7.5% -3.5% 1.3% -1.9%
100.0% 100.0% 100.0% 50.8% 38.9% 47.8% 49.2% 61.1% 52.2% 75.0% 25.0% 100.0% 79.7% 20.3% 100.0% 70.8% 29.2% 100.0%
100.0% 100.0% 100.0% 50.8% 38.9% 47.8% 49.2% 61.1% 52.2% 75.0% 25.0% 100.0% 79.7% 20.3% 100.0% 70.8% 29.2% 100.0%

*Includes pre-launch prescriptions
Data includes retail pharmacy, mail order and LTC channels




TRXs (absolute)

Intermezzo True Rx's (Source: IMS NPA/McKesson) 2013
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True Rx vs. Trial Card Redemptions (Source: IMS NPA/McKesson)
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Intermezzo Total Rxs by Dosage Strength
Week ending May 3, 2013
(Source: IMS NPA)




Intermezzo Total NRx vs. Total RRx
Week ending May 3, 2013
(Source: IMS NPA)
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Intermezzo True Rx Share of Insomnia Ma
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Source: IMS NPA Data
Data includes retail pharmacy, mail order and LTC channels
Numbers are absolute

23-Mar-12
Total Market TRx 1,370,896
Intermezzo Total -
Intermezzo True
Share of Market (Total TRx)
Share of Market (True TRx)

30-Mar-12
1,384,239
0

6-Apr-12
1,432,279

92

88

0.006%

0.006%

13-Apr-12
1,369,297

410

392

0.030%

0.029%



20-Apr-12
1,375,370

468

406

0.034%

0.030%

27-Apr-12
1,382,029

461

400

0.033%

0.029%

4-May-12
1,465,269

551

466

0.038%

0.032%

11-May-12
1,372,778

581

482

0.042%

0.035%

18-May-12
1,358,917

577

474

0.042%

0.035%

25-May-12
1,377,379

644

539

0.047%

0.039%



1-Jun-12
1,308,074
561

494
0.043%
0.038%

8-Jun-12
1,406,687
801

678
0.057%
0.048%

15-Jun-12
1,355,575
760

657
0.056%
0.048%

22-Jun-12
1,354,480

840

720

0.062%

0.053%

29-Jun-12
1,386,497

842

728

0.061%

0.053%

6-Jul-12
1,324,286

715

646

0.054%

0.049%

13-Jul-12
1,403,405

904

808

0.064%

0.058%



20-Jul-12
1,369,334

894

789

0.065%

0.058%

27-Jul-12
1,324,286

939

818

0.071%

0.062%

3-Aug-12
1,369,334

907

785

0.066%

0.057%

10-Aug-12
1,324,286
1,063

954

0.080%

0.072%

17-Aug-12
1,369,334
1,094

977

0.080%

0.071%

24-Aug-12
1,377,799
1,102

967

0.080%

0.070%



31-Aug-12
1,415,168
1,093

975

0.077%

0.069%

7-Sep-12
1,359,788
974

873

0.072%

0.064%

14-Sep-12
1,416,839
1,194
1,078

0.084%

0.076%

21-Sep-12
1,394,006
1,278
1,144

0.092%

0.082%

28-Sep-12
1,407,414
1,265
1,158

0.090%

0.082%



5-Oct-12
1,461,046
1,212
1,086

0.083%

0.074%

12-Oct-12
1,385,829
1,284
1,187

0.093%

0.086%

19-Oct-12
1,391,512
1,269
1,150

0.091%

0.083%

26-Oct-12
1,389,095
1,303
1,179

0.094%

0.085%

2-Nov-12
1,378,667
1,298
1,183

0.094%

0.086%



9-Nov-12
1,409,855
1,383
1,270

0.098%

0.090%

16-Nov-12
1,391,492
1,347
1,221

0.097%

0.088%

23-Nov-12
1,208,449
1,109
1,026

0.092%

0.085%

30-Nov-12
1,482,181
1,308
1,208

0.088%

0.082%

7-Dec-12
1,470,840
1,385
1,264

0.094%

0.086%



14-Dec-12
1,417,828
1,489
1,377

0.105%

0.097%

21-Dec-12
1,444,247
1,534
1,430

0.106%

0.099%

28-Dec-12
1,170,577
995
943
0.085%
0.081%

4-Jan-13
1,356,237
985
918
0.073%
0.068%

11-Jan-13
1,475,389
1,290
1,205

0.087%

0.082%



18-Jan-13
1,422,268
1,532
1,377

0.108%

0.097%

25-Jan-13
1,317,001
1,527
1,354

0.116%

0.103%

1-Feb-13
1,399,365
1,782
1,568

0.127%

0.112%

8-Feb-13
1,435,241
1,830
1,606

0.128%

0.112%

15-Feb-13
1,378,842
1,887
1,638

0.137%

0.119%



22-Feb-13
1,334,165
1,907
1,631

0.143%

0.122%

1-Mar-13
1,439,081
1,963
1,664

0.136%

0.116%

8-Mar-13
1,454,057
1,948
1,675

0.134%

0.115%

15-Mar-13
1,390,065
1,885
1,602

0.136%

0.115%

22-Mar-13
1,372,433
1,939
1,665

0.141%

0.121%



29-Mar-13
1,341,216
1,914
1,632

0.143%

0.122%

5-Apr-13
1,403,587
1,729
1,492

0.123%

0.106%

12-Apr-13
1,369,962
1,857
1,627

0.136%

0.119%

19-Apr-13
1,344,785
1,769
1,559

0.132%

0.116%

26-Apr-13
1,348,514
1,748
1,497

0.130%

0.111%



3-May-13 10-May-13
1,420,123

1,790

1,569

0.126%

0.110%

1/1 Week Growth
5.3%
2.4%
4.8%






Intermezzo Total Rxs for the week endi
Strength
1.75mg
3.5mg
Total

Distribution of Total New versus Refill Rxs for Intermezzo
Strength TRxs

1.75mg 100.0%
3.5mg 100.0%
Total

Distribution of Intermezzo Total Rxs by Strength
Strength
1.75mg
3.5mg
Total 100.0% 100.0% 100.0%




g May 3, 2013
Trial Card Redemptions “True” Rx

124 739

97 830




Produced Natively

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014791
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



Butrans G

(buprenorphine) Transdermal System
5,10, and 20 mecg/hour

Week # Week Ending

Week 92 26-Oct-12
Week 93 2-Nov-12
Week 94 9-Nov-12

NRx, RRx and TRx by Strength

Distribution of Rxs by Strength

Distribution of NRx, RRx and TRx by Strength
Weekly Growth in Butrans TRxs

Butrans New, Refill and Total Prescriptions by Strength

Total 5 mcg/hour 10 mcg/hour 20 mcg/hour
NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx
7,624 2,162 9,786 1,944 459 2,403 3,410 975 4,385 2,270 728 2,998
7,366 2,171 9,537 1,880 434 2,314 3,319 994 4,313 2,167 743 2,910
7,840 2,311 10,151 1,983 485 2,468 3,443 1,013 4,456 2,414 813 3,227

Total
NRx RRx
77.9% 22.1%
77.2% 22.8%
77.2% 22.8%



Butrans G

(buprenorphine) Transdermal System

5,10, and 20 mecg/hour

Distribution of Butrans Prescriptions by Strength Distribution of Butrans Ne
5 mcg/hour 10 mcg/hour 20 mcg/hour Total 5 mcg/hou
Week # Week Ending TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx
Week 92 26-Oct-12 100.0% | 19.9% 4.7% 24.6% 34.8% 10.0%  44.8% 23.2% 7.4% 30.6% 77.9% 22.1%  100.0% | 80.9% 19.1%
Week 93 2-Nov-12 100.0% | 19.7% 4.6% 24.3% 34.8% 10.4%  45.2% 22.7% 7.8% 30.5% 77.2% 22.8%  100.0% | 81.2% 18.8%
Week 94 9-Nov-12 100.0% | 19.5% 4.8% 24.3% 33.9% 10.0%  43.9% 23.8% 8.0% 31.8% 77.2% 22.8%  100.0% | 80.3% 19.7%



Butrans G

(buprenorphine) Transdermal System
5,10, and 20 meg/hour

w, Refill and Total Prescriptions by Strength

Weekly Growth in Butrans New, Refill and Total Presc

10 mcg/hour 20 mcg/hour Total 5 mcg/hour 10 mcg/hou
Week # Week Ending TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx TRx NRx RRx
Week 92 26-Oct-12 100.0% 77.8% 22.2% 100.0% 75.7% 24.3% 100.0% 0.9% 1.9% 1.1% -2.8% 9.5% -0.7% 2.8% 5.1%
Week 93 2-Nov-12 100.0% 77.0% 23.0% 100.0% 74.5% 25.5% 100.0% -3.4% 0.4% -2.5% -3.3% -5.4% -3.7% -2.7% 1.9%
Week 94 9-Nov-12 100.0% 77.3% 22.7% 100.0% 74.8% 25.2% 100.0% 6.4% 6.4% 6.4% 5.5% 11.8% 6.7% 3.7% 1.9%



Butrans G

(buprenorphine) Transdermal System
5,10, and 20 meg/hour

iptions by Strength

r 20 mcg/hour
Week # Week Ending TRx NRx RRx TRx
Week 92 26-Oct-12 3.3% 1.4% -5.9% -0.5%
Week 93 2-Nov-12 -1.6% -4.5% 2.1% -2.9%

Week 94 9-Nov-12 3.3% 11.4% 9.4% 10.9%




Butrans G

(buprenorphine) Transdermal System
5,10, and 20 meg/hour

Week # Week Ending

Week 92 26-Oct-12
Week 93 2-Nov-12
Week 94 9-Nov-12

Butrans 10mcg Equivalents
Distribution of 10mcg Equivalents
Weekly Growth in 10mcg Equivalents

Butrans 10mcg

Total 5 mcg/hour
TRx TRx
11,583 1,202
11,290 1,157
12,144 1,234

Trend Line
Equivalents Sept 1
10 mcg/hour 20 mcg/hour Total
TRx TRx TRx
4,385 5,996
4,313 5,820
4,456 6,454

Trend Line

Jan 20
Total
TRx
11,583
11,290
12,144

Total
TRx
100.0%
100.0%
100.0%




Butrans G

(buprenorphine) Transdermal System
5,10, and 20 meg/hour

Week # Week Ending

Week 92 26-Oct-12
Week 93 2-Nov-12
Week 94 9-Nov-12

ution of Butrans 10mcg Equivalents

5 mcg/hour 10 mcg/hour 20 mcg/hour
TRx TRx TRx
10.4% 37.9% 51.8%
10.2% 38.2% 51.6%

10.2% 36.7% 53.1%

Weekly Growth - Butrans 10mcg Equivalents

Total 5mcg 10mcg 20mcg
TRx TRx TRx TRx
0.9% -0.7% 3.3% -0.5%
-2.5% -3.7% -1.6% -2.9%
7.6% 6.7% 3.3% 10.9%



TRxs by Channel
Distribution of Rxs by Channel
Weekly Growth in Butrans TRxs by Channel

Butrans

(buprenorphing) Transdermal System
5,10, and 20 meg/hour

Butrans TRxs (absolute) by Channel Distribution of Butrans TRxs by Channel
Total Retail LTC Mail Total Retail LTC Mail

Week # Week Ending
Week 92 26-Oct-12 9,786 9,253 405 128 100.0% 94.6% 4.1% 1.3%

Week 93 2-Nov-12 9,537 9,001 380 156 100.0% 94.4% 4.0% 1.6%



Butrans

(buprenorphing) Transdermal System
5,10, and 20 meg/hour

Growth in Butrans TRXs by Channel

Total Retail LTC Mail
Week # Week Ending
Week 92 26-Oct-12 1.1% 1.1% 1.5% -1.5%

Week 93 2-Nov-12 -2.5% -2.7% -6.2% 21.9%



Butrans Weekly Extended Release Opioid Rx Share
(Source: IMS National Prescription Audit; includes both brand and generic opioids)

emmw\\/eekly TRx Share




Detailed Butrans Weekly Extended Release Opioid Market Share

(Source: IMS National Prescription Audit; includes both branded and generic opioids)
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Butrans WEEkly Rx Graph (Source: IMS National Prescription Audit)
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Detailed Butrans WEEkly Rx's (Source: IMS National Prescription Audit)
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Produced Natively

CONFIDENTIAL TREATMENT REQUESTED PURDUE-COR-00014792
NOT FOR CIRCULATION/COMMITTEE MEMBERS AND STAFF ONLY



OxyContin Weekly TRx - Original Formulation and Reformulation
Source: IMS Health NPA

Retail Pharmacies, mail order and LTC notes:
Numbers Are Absolute

11-Jun-10 18-Jun-10 25-Jun-10 2-Jul-10

Total 128,530 129,279 131,627 140,649

10MG 20,900 21,669 22,239 23,049

15MG 2,689 2,602 2,715 2,874

: 20MG 28,398 28,011 28,836 31,277

Oug el 30MG 10,274 10,551 10,354 11,062
40MG 29,131 29,274 30,068 32,789

60MG 9,650 9,844 9,622 10,348

80MG 27,488 27,328 27,793 29,250

Total 33,210 32,501 32,204 33,775

10MG 9,079 8,604 8,310 8,726

Generic OER 20MG 12,743 12,749 12,646 12,981
40MG 7,008 6,878 7,005 7,459

80MG 4,380 4,270 4,243 4,609

Total 161,740 161,780 163,831 174,424

10MG 29,979 30,273 30,549 31,775

15MG 2,689 2,602 2,715 2,874

Total OER 20MG 41,141 40,760 41,482 44,258
30MG 10,274 10,551 10,354 11,062

40MG 36,139 36,152 37,073 40,248

60MG 9,650 9,844 9,622 10,348

80MG 31,868 31,598 32,036 33,859



the data below was updated on 2/15/13 as part of change in reporting from retail pharmacies only to
retail pharmacies, mail order and LTC. Older OxyContin data will not have all 3 channels
as IMS did not begin tracking these until well after OxyContin launched

9-Jul-10 16-Jul-10 23-Jul-10 30-Jul-10 6-Aug-10 13-Aug-10 20-Aug-10 27-Aug-10

125,462 133,822 133,627 131,880 134,357 132,266 134,878 133,091
21,109 22,981 22,783 22,890 22,558 22,560 22,605 22,678
2,702 2,790 2,724 2,808 2,780 2,753 2,695 2,902
27,786 29,917 29,733 29,518 29,945 29,409 30,746 30,977
10,063 10,725 10,540 10,523 10,722 10,810 10,896 10,466
28,057 29,519 29,807 29,486 29,810 28,567 29,602 29,254
9,601 10,050 9,942 9,671 10,114 10,138 10,139 10,045
26,144 27,840 28,098 26,984 28,428 28,029 28,195 26,769
29,122 30,577 30,968 29,723 30,265 29,775 29,408 27,986
7,205 7,639 7,634 7,292 7,281 7,181 6,986 6,941
11,302 11,755 11,937 11,428 11,490 11,407 10,893 9,861
6,470 6,809 7,039 6,745 7,078 6,788 7,084 6,785
4,145 4,374 4,358 4,258 4,416 4,399 4,445 4,399
154,584 164,399 164,595 161,603 164,622 162,041 164,286 161,077
28,314 30,620 30,417 30,182 29,839 29,741 29,591 29,619
2,702 2,790 2,724 2,808 2,780 2,753 2,695 2,902
39,088 41,672 41,670 40,946 41,435 40,816 41,639 40,838
10,063 10,725 10,540 10,523 10,722 10,810 10,896 10,466
34,527 36,328 36,846 36,231 36,888 35,355 36,686 36,039
9,601 10,050 9,942 9,671 10,114 10,138 10,139 10,045

30,289 32,214 32,456 31,242 32,844 32,428 32,640 31,168



3-Sep-10 10-Sep-10 17-Sep-10 24-Sep-10 1-Oct-10 8-Oct-10 15-Oct-10

141,169 124,754 135,893 129,425 133,297 128,212 128,616
23,977 21,794 23,930 23,708 24,274 23,939 24,310
3,121 2,769 3,020 2,800 3,134 2,988 2,893
33,480 30,411 33,476 32,159 33,860 33,054 33,810
11,424 10,179 11,308 10,774 11,064 10,879 10,990
31,078 26,620 29,020 27,518 28,143 26,424 26,143
10,814 9,828 10,396 9,954 10,447 10,024 9,918
27,275 23,153 24,743 22,512 22,375 20,904 20,552
28,560 24,500 27,616 28,171 28,574 27,499 26,923
7,043 6,055 6,603 6,750 6,604 6,446 5,856
9,293 7,348 8,728 8,720 8,339 7,296 6,484
7,345 6,491 7,222 7,292 7,699 7,737 8,011
4,879 4,606 5,063 5,409 5,932 6,020 6,572
169,729 149,254 163,509 157,596 161,871 155,711 155,539
31,020 27,849 30,533 30,458 30,878 30,385 30,166
3,121 2,769 3,020 2,800 3,134 2,988 2,893
42,773 37,759 42,204 40,879 42,199 40,350 40,294
11,424 10,179 11,308 10,774 11,064 10,879 10,990
38,423 33,111 36,242 34,810 35,842 34,161 34,154
10,814 9,828 10,396 9,954 10,447 10,024 9,918

32,154 27,759 29,806 27,921 28,307 26,924 27,124



22-Oct-10 29-Oct-10 5-Nov-10 12-Nov-10 19-Nov-10 26-Nov-10 3-Dec-10 10-Dec-10

128,059 127,622 130,619 130,132 134,808 116,890 142,371 132,687
24,950 25,222 26,143 26,513 27,687 23,447 27,965 27,477
3,042 2,892 3,042 2,983 3,012 2,726 3,278 3,051
33,695 34,448 35,145 34,663 35,581 31,196 37,879 35,095
10,847 10,495 10,676 10,673 10,876 9,391 11,649 10,767
26,126 26,040 27,173 27,400 28,942 25,635 31,691 28,560
9,757 9,525 9,716 9,533 9,874 8,537 10,399 9,510
19,642 19,000 18,724 18,367 18,836 15,958 19,510 18,227
25,704 23,276 21,529 19,321 18,957 15,757 18,261 15,659
5,119 4,302 3,693 3,178 3,059 2,423 2,645 2,204
6,024 5,144 4,897 4,433 4,370 3,484 4,278 3,595
7,732 7,001 5,978 4,577 4,067 3,186 3,426 2,786
6,829 6,829 6,961 7,133 7,461 6,664 7,912 7,074
153,763 150,898 152,148 149,453 153,765 132,647 160,632 148,346
30,069 29,524 29,836 29,691 30,746 25,870 30,610 29,681
3,042 2,892 3,042 2,983 3,012 2,726 3,278 3,051
39,719 39,592 40,042 39,096 39,951 34,680 42,157 38,690
10,847 10,495 10,676 10,673 10,876 9,391 11,649 10,767
33,858 33,041 33,151 31,977 33,009 28,821 35,117 31,346
9,757 9,525 9,716 9,533 9,874 8,537 10,399 9,510

26,471 25,829 25,685 25,500 26,297 22,622 27,422 25,301



17-Dec-10 24-Dec-10 31-Dec-10 7-Jan-11 14-Jan-11 21-Jan-11 28-Jan-11

135,753 129,843 113,101 134,976 130,378 127,466 121,941
28,407 27,439 23,452 27,567 27,181 27,431 26,218
3,044 2,892 2,581 3,125 2,986 2,963 2,913
35,533 34,714 29,291 35,502 34,019 33,496 32,085
10,799 10,408 9,274 11,149 10,736 10,255 9,720
29,516 27,042 23,248 27,583 25,880 24,853 23,601
9,414 9,262 8,141 9,745 9,326 8,988 8,333
19,040 18,086 17,114 20,305 20,250 19,480 19,071
14,238 13,782 12,427 13,489 12,377 11,744 10,024
1,665 1,476 1,178 1,143 974 1,006 928
3,676 3,351 2,880 3,565 3,273 3,172 2,907
2,562 3,527 4,109 4,637 4,784 4,946 4,410
6,335 5,428 4,260 4,144 3,346 2,620 1,779
149,991 143,625 125,528 148,465 142,755 139,210 131,965
30,072 28,915 24,630 28,710 28,155 28,437 27,146
3,044 2,892 2,581 3,125 2,986 2,963 2,913
39,209 38,065 32,171 39,067 37,292 36,668 34,992
10,799 10,408 9,274 11,149 10,736 10,255 9,720
32,078 30,569 27,357 32,220 30,664 29,799 28,011
9,414 9,262 8,141 9,745 9,326 8,988 8,333
25,375 23,514 21,374 24,449 23,596 22,100 20,850



4-Feb-11 11-Feb-11 18-Feb-11 25-Feb-11 4-Mar-11 11-Mar-11  18-Mar-11  25-Mar-11
131,418 132,743 129,597 124,030 144,839 132,372 126,421 124,996
27,359 28,076 27,450 25,995 28,804 27,569 26,286 26,368
3,054 3,117 3,108 3,010 3,314 3,116 2,844 2,889
33,707 34,570 33,726 32,427 37,890 34,704 33,241 32,998
10,743 10,563 10,562 9,898 11,629 10,588 10,115 9,991
26,130 26,037 25,722 25,009 30,008 26,733 26,005 25,511
9,199 9,239 9,083 8,484 10,061 9,130 8,755 8,496
21,226 21,141 19,946 19,207 23,133 20,532 19,175 18,743
9,770 8,873 7,430 6,282 5,960 4,844 4,290 3,754
899 802 723 658 682 622 560 488
3,050 2,779 2,375 1,969 1,707 1,380 1,101 859
4,280 3,965 3,343 2,843 2,797 2,175 2,013 1,893
1,541 1,327 989 812 774 667 616 514
141,188 141,616 137,027 130,312 150,799 137,216 130,711 128,750
28,258 28,878 28,173 26,653 29,486 28,191 26,846 26,856
3,054 3,117 3,108 3,010 3,314 3,116 2,844 2,889
36,757 37,349 36,101 34,396 39,597 36,084 34,342 33,857
10,743 10,563 10,562 9,898 11,629 10,588 10,115 9,991
30,410 30,002 29,065 27,852 32,805 28,908 28,018 27,404
9,199 9,239 9,083 8,484 10,061 9,130 8,755 8,496
22,767 22,468 20,935 20,019 23,907 21,199 19,791 19,257



1-Apr-11 8-Apr-11 15-Apr-11 22-Apr-11 29-Apr-11 6-May-11 13-May-11
127,947 131,416 126,107 123,106 125,855 134,758 124,730
25,999 26,920 26,486 25,724 26,052 26,976 25,903
2,975 3,076 3,052 2,964 3,042 3,154 3,028
33,707 34,637 33,185 32,785 33,260 35,802 33,201
10,220 10,590 10,316 9,934 10,006 10,915 10,182
26,360 26,853 25,596 25,226 25,665 27,613 25,313
8,772 9,215 8,999 8,445 8,758 9,670 8,642
19,914 20,125 18,473 18,028 19,072 20,628 18,461
3,491 3,427 3,287 3,062 2,896 2,959 2,854
445 431 458 420 388 371 376
750 691 592 525 472 457 427
1,838 1,870 1,791 1,710 1,714 1,801 1,700
458 435 446 407 322 330 351
131,438 134,843 129,394 126,168 128,751 137,717 127,584
26,444 27,351 26,944 26,144 26,440 27,347 26,279
2,975 3,076 3,052 2,964 3,042 3,154 3,028
34,457 35,328 33,777 33,310 33,732 36,259 33,628
10,220 10,590 10,316 9,934 10,006 10,915 10,182
28,198 28,723 27,387 26,936 27,379 29,414 27,013
8,772 9,215 8,999 8,445 8,758 9,670 8,642
20,372 20,560 18,919 18,435 19,394 20,958 18,812



20-May-11 27-May-11 3-Jun-11 10-Jun-11 17-Jun-11 24-Jun-11 1-Jul-11
123,166 128,700 120,695 125,321 123,140 124,430 131,965
25,804 26,764 24,175 26,090 25,752 25,756 26,776
3,006 3,061 2,842 3,074 3,050 2,991 3,160
32,613 33,990 31,701 33,117 32,826 32,617 35,184
10,053 10,407 9,958 10,301 10,233 10,293 11,014
25,048 26,070 24,967 25,279 24,760 25,288 26,387
8,564 9,122 8,602 8,880 8,460 8,896 9,423
18,078 19,286 18,450 18,580 18,059 18,589 20,021
2,595 2,723 2,485 2,504 2,466 2,467 2,642
327 337 276 256 272 246 261
382 407 345 345 324 300 320
1,599 1,708 1,609 1,671 1,608 1,671 1,783
287 271 255 232 262 250 278
125,761 131,423 123,180 127,825 125,606 126,897 134,607
26,131 27,101 24,451 26,346 26,024 26,002 27,037
3,006 3,061 2,842 3,074 3,050 2,991 3,160
32,995 34,397 32,046 33,462 33,150 32,917 35,504
10,053 10,407 9,958 10,301 10,233 10,293 11,014
26,647 27,778 26,576 26,950 26,368 26,959 28,170
8,564 9,122 8,602 8,880 8,460 8,896 9,423
18,365 19,557 18,705 18,812 18,321 18,839 20,299



8-Jul-11 15-Jul-11  22-Jul-11  29-ul-11  5-Aug-11  12-Aug-11  19-Aug-11
115,918 123,433 122,406 122,673 121,965 120,721 122,134
23,375 25,477 25,092 25,513 24,932 24,760 24,963
2,924 3,089 3,088 2,944 3,073 3,010 3,174
30,589 32,817 32,473 31,894 32,066 31,819 31,968
9,766 10,441 10,091 10,189 10,295 10,140 10,385
23,718 24,752 24,919 25,179 25,196 24,802 25,097
8,281 8,798 8,525 8,755 8,719 8,623 8,641
17,265 18,059 18,218 18,199 17,684 17,567 17,906
2,257 2,248 1,728 1,418 1,165 1,004 934
245 256 188 195 216 187 166
273 294 241 256 200 206 218
1,486 1,425 1,046 726 497 393 305
253 273 253 241 252 218 245
118,175 125,681 124,134 124,091 123,130 121,725 123,068
23,620 25,733 25,280 25,708 25,148 24,947 25,129
2,924 3,089 3,088 2,944 3,073 3,010 3,174
30,862 33,111 32,714 32,150 32,266 32,025 32,186
9,766 10,441 10,091 10,189 10,295 10,140 10,385
25,204 26,177 25,965 25,905 25,693 25,195 25,402
8,281 8,798 8,525 8,755 8,719 8,623 8,641
17,518 18,332 18,471 18,440 17,936 17,785 18,151



26-Aug-11 2-Sep-11 9-Sep-11 16-Sep-11 23-Sep-11 30-Sep-11 7-Oct-11
122,485 123,844 113,128 123,744 121,768 123,112 122,675
25,056 25,649 22,679 25,600 25,315 25,531 25,173
3,144 2,989 2,919 3,178 3,121 3,173 3,230
31,881 32,467 29,616 32,268 31,633 32,218 32,005
10,331 10,239 9,634 10,415 10,237 10,480 10,386
25,350 25,499 23,338 25,367 24,928 25,082 25,214
8,772 8,875 8,099 8,733 8,654 8,822 8,825
17,951 18,126 16,843 18,183 17,880 17,806 17,842
875 761 593 567 482 437 456
154 159 142 164 162 148 149
208 209 204 164 117 104 83
277 217 125 108 85 73 72
236 176 122 131 118 112 152
123,360 124,605 113,721 124,311 122,250 123,549 123,131
25,210 25,808 22,821 25,764 25,477 25,679 25,322
3,144 2,989 2,919 3,178 3,121 3,173 3,230
32,089 32,676 29,820 32,432 31,750 32,322 32,088
10,331 10,239 9,634 10,415 10,237 10,480 10,386
25,627 25,716 23,463 25,475 25,013 25,155 25,286
8,772 8,875 8,099 8,733 8,654 8,822 8,825
18,187 18,302 16,965 18,314 17,998 17,918 17,994



14-Oct-11 21-Oct-11 28-Oct-11 4-Nov-11 11-Nov-11 18-Nov-11 25-Nov-11 2-Dec-11
121,674 120,636 120,531 120,202 120,752 122,501 108,042 129,086
25,182 25,253 25,300 25,314 25,302 25,776 22,486 26,481
3,150 3,163 3,143 3,109 3,177 3,278 2,899 3,251
31,677 31,346 31,483 31,178 31,529 31,779 28,017 33,356
10,382 10,222 10,340 10,417 10,255 10,541 9,246 11,315
24,779 24,444 24,446 24,252 24,246 24,618 21,864 26,379
8,634 8,580 8,761 8,568 8,639 8,952 7,876 9,465
17,870 17,628 17,058 17,364 17,604 17,557 15,654 18,839
422 420 426 394 332 340 307 338
171 146 166 148 135 140 110 144
104 117 93 119 101 112 105 95
64 73 72 67 46 48 55 60
83 84 95 60 50 40 37 39
122,096 121,056 120,957 120,596 121,084 122,841 108,349 129,424
25,353 25,399 25,466 25,462 25,437 25,916 22,596 26,625
3,150 3,163 3,143 3,109 3,177 3,278 2,899 3,251
31,781 31,463 31,576 31,297 31,630 31,891 28,122 33,451
10,382 10,222 10,340 10,417 10,255 10,541 9,246 11,315
24,843 24,517 24,518 24,319 24,292 24,666 21,919 26,439
8,634 8,580 8,761 8,568 8,639 8,952 7,876 9,465
17,953 17,712 17,153 17,424 17,654 17,597 15,691 18,878



9-Dec-11 16-Dec-11 23-Dec-11 30-Dec-11 6-Jan-12 13-Jan-12 20-Jan-12
121,912 124,001 125,651 105,269 115,681 121,679 118,251
25,722 26,431 26,774 21,386 23,413 25,422 24,657
3,338 3,378 3,332 2,757 3,181 3,323 3,275
31,760 31,757 32,674 27,251 30,028 31,200 30,546
10,557 10,790 10,741 9,248 10,274 10,686 10,528
24,313 24,853 25,292 21,455 23,382 24,667 23,720
8,662 9,102 9,080 7,741 8,527 8,821 8,660
17,560 17,690 17,758 15,431 16,876 17,560 16,865
294 306 287 272 278 256 244
122 154 120 113 105 132 115

98 96 85 81 102 65 68

42 34 50 50 43 37 42

32 22 32 28 28 22 19
122,206 124,307 125,938 105,541 115,959 121,935 118,495
25,844 26,585 26,894 21,499 23,518 25,554 24,772
3,338 3,378 3,332 2,757 3,181 3,323 3,275
31,858 31,853 32,759 27,332 30,130 31,265 30,614
10,557 10,790 10,741 9,248 10,274 10,686 10,528
24,355 24,887 25,342 21,505 23,425 24,704 23,762
8,662 9,102 9,080 7,741 8,527 8,821 8,660
17,592 17,712 17,790 15,459 16,904 17,582 16,884



27-Jan-12 3-Feb-12 10-Feb-12 17-Feb-12 24-Feb-12 2-Mar-12 9-Mar-12 16-Mar-12
113,353 120,538 120,353 117,713 114,520 127,414 123,719 119,029
24,317 25,318 25,339 24,539 24,320 26,245 25,819 25,038
3,165 3,227 3,349 3,308 3,182 3,453 3,404 3,416
29,447 31,100 30,832 30,339 29,474 32,682 31,516 30,350
10,002 10,602 10,646 10,254 10,272 11,277 10,982 10,724
22,374 24,012 24,017 23,621 22,660 25,519 24,714 23,867
8,192 8,907 8,745 8,771 8,308 9,681 9,222 8,802
15,856 17,372 17,425 16,881 16,304 18,557 18,062 16,832
271 242 245 205 203 197 187 199

137 97 112 103 85 95 83 89

79 89 74 59 58 60 63 51

41 40 35 22 43 33 21 37

14 16 24 21 17 9 20 22
113,624 120,780 120,598 117,918 114,723 127,611 123,906 119,228
24,454 25,415 25,451 24,642 24,405 26,340 25,902 25,127
3,165 3,227 3,349 3,308 3,182 3,453 3,404 3,416
29,526 31,189 30,906 30,398 29,532 32,742 31,579 30,401
10,002 10,602 10,646 10,254 10,272 11,277 10,982 10,724
22,415 24,052 24,052 23,643 22,703 25,552 24,735 23,904
8,192 8,907 8,745 8,771 8,308 9,681 9,222 8,802
15,870 17,388 17,449 16,902 16,321 18,566 18,082 16,854



23-Mar-12  30-Mar-12 6-Apr-12 13-Apr-12 20-Apr-12 27-Apr-12 4-May-12

115,694 117,693 123,178 117,383 117,663 119,123 126,344
24,587 24,510 25,298 24,741 24,631 25,096 25,823
3,222 3,293 3,456 3,396 3,479 3,337 3,655
29,821 30,389 31,676 30,161 30,298 30,562 32,072
10,438 10,692 11,134 10,693 10,968 11,218 11,808
22,869 23,292 24,654 23,285 23,106 23,307 25,335
8,554 8,955 9,248 8,737 8,813 9,005 9,673
16,203 16,562 17,712 16,370 16,368 16,598 17,978
178 191 180 174 163 149 161

72 80 74 82 65 73 70

48 69 56 35 56 25 40

37 22 29 24 31 35 35

21 20 21 33 11 16 16
115,872 117,884 123,358 117,557 117,826 119,272 126,505
24,659 24,590 25,372 24,823 24,696 25,169 25,893
3,222 3,293 3,456 3,396 3,479 3,337 3,655
29,869 30,458 31,732 30,196 30,354 30,587 32,112
10,438 10,692 11,134 10,693 10,968 11,218 11,808
22,906 23,314 24,683 23,309 23,137 23,342 25,370
8,554 8,955 9,248 8,737 8,813 9,005 9,673

16,224 16,582 17,733 16,403 16,379 16,614 17,994



11-May-12  18-May-12  25-May-12 1-Jun-12 8-Jun-12 15-Jun-12 22-Jun-12

118,056 118,182 122,070 112,484 121,604 117,421 118,726
24,694 24,597 25,260 22,598 25,358 24,612 24,878
3,424 3,510 3,553 3,295 3,662 3,523 3,529
30,482 30,679 31,327 28,725 31,199 30,356 30,061
10,904 11,136 11,668 10,623 11,382 11,231 11,293
23,186 23,106 23,735 22,444 24,047 22,908 23,175
8,827 8,939 9,356 8,707 9,117 8,888 9,219
16,539 16,215 17,171 16,092 16,839 15,903 16,571
142 150 141 143 173 149 152

63 59 64 65 79 78 73

43 56 32 44 40 37 48

22 25 28 24 27 21 19

14 10 17 10 27 13 12
118,198 118,332 122,211 112,627 121,777 117,570 118,878
24,757 24,656 25,324 22,663 25,437 24,690 24,951
3,424 3,510 3,553 3,295 3,662 3,523 3,529
30,525 30,735 31,359 28,769 31,239 30,393 30,109
10,904 11,136 11,668 10,623 11,382 11,231 11,293
23,208 23,131 23,763 22,468 24,074 22,929 23,194
8,827 8,939 9,356 8,707 9,117 8,888 9,219

16,553 16,225 17,188 16,102 16,866 15,916 16,583



29-Jun-12 6-Jul-12 13-Jul-12 20-Jul-12 27-Jul-12 3-Aug-12 10-Aug-12
119,243 116,154 119,139 118,784 116,567 117,416 115,928
24,839 22,927 24,571 24,474 24,189 24,085 23,942
3,479 3,470 3,697 3,597 3,561 3,628 3,559
30,739 29,235 30,567 30,270 29,599 30,017 29,413
11,432 11,211 11,389 11,410 11,245 11,395 11,227
23,246 23,564 23,332 23,257 22,701 23,069 22,792
9,059 9,152 9,112 9,288 9,121 9,116 8,982
16,449 16,595 16,471 16,488 16,151 16,106 16,013
113 118 101 129 109 100 105

48 47 48 63 53 55 49

47 42 35 45 36 28 42

8 15 9 13 10 10 3

10 14 9 8 10 7 11
119,356 116,272 119,240 118,913 116,676 117,516 116,033
24,887 22,974 24,619 24,537 24,242 24,140 23,991
3,479 3,470 3,697 3,597 3,561 3,628 3,559
30,786 29,277 30,602 30,315 29,635 30,045 29,455
11,432 11,211 11,389 11,410 11,245 11,395 11,227
23,254 23,579 23,341 23,270 22,711 23,079 22,795
9,059 9,152 9,112 9,288 9,121 9,116 8,982
16,459 16,609 16,480 16,496 16,161 16,113 16,024



17-Aug-12 24-Aug-12 31-Aug-12 7-Sep-12 14-Sep-12 21-Sep-12 28-Sep-12
118,476 117,202 119,054 113,825 119,368 118,261 119,766
24,305 24,548 24,950 23,222 24,886 24,754 25,350
3,736 3,484 3,695 3,489 3,852 3,740 3,984
30,096 29,863 30,281 28,823 30,288 30,197 30,675
11,692 11,402 11,620 11,057 11,678 11,500 11,732
23,006 22,555 23,184 22,363 23,113 22,709 23,197
9,268 9,253 9,188 8,884 9,268 9,297 9,042
16,373 16,097 16,136 15,987 16,283 16,064 15,786
94 94 70 85 66 38 59
41 50 29 45 34 22 29
34 22 20 28 18 10 19
10 11 8 5 6 1 5
9 11 13 7 8 5 6
118,570 117,296 119,124 113,910 119,434 118,299 119,825
24,346 24,598 24,979 23,267 24,920 24,776 25,379
3,736 3,484 3,695 3,489 3,852 3,740 3,984
30,130 29,885 30,301 28,851 30,306 30,207 30,694
11,692 11,402 11,620 11,057 11,678 11,500 11,732
23,016 22,566 23,192 22,368 23,119 22,710 23,202
9,268 9,253 9,188 8,884 9,268 9,297 9,042
16,382 16,108 16,149 15,994 16,291 16,069 15,792



5-Oct-12 12-Oct-12 19-Oct-12 26-Oct-12 2-Nov-12 9-Nov-12 16-Nov-12 23-Nov-12
121,919 117,232 118,675 118,211 116,115 121,778 120,116 108,593
25,838 24,616 25,288 25,395 24,696 26,154 26,215 23,221
3,855 3,786 3,765 3,828 3,765 3,932 3,921 3,491
30,727 29,825 30,326 30,000 29,535 30,912 30,176 27,610
11,835 11,606 11,565 11,566 11,440 11,920 11,644 10,833
23,543 22,555 22,590 22,546 22,344 23,004 22,628 20,580
9,437 9,086 9,190 9,068 8,909 9,562 9,410 8,376
16,684 15,758 15,951 15,808 15,426 16,294 16,122 14,482
59 43 29 43 32 21 30 19

32 21 14 27 18 13 17 9

18 6 12 12 11 5 12 7

4 10 1 3 3 2

5 6 2 4 1 1
121,978 117,275 118,704 118,254 116,147 121,799 120,146 108,612
25,870 24,637 25,302 25,422 24,714 26,167 26,232 23,230
3,855 3,786 3,765 3,828 3,765 3,932 3,921 3,491
30,745 29,831 30,338 30,012 29,546 30,917 30,188 27,617
11,835 11,606 11,565 11,566 11,440 11,920 11,644 10,833
23,547 22,565 22,591 22,546 22,347 23,007 22,628 20,582
9,437 9,086 9,190 9,068 8,909 9,562 9,410 8,376
16,689 15,764 15,953 15,812 15,426 16,294 16,123 14,483



30-Nov-12 7-Dec-12 14-Dec-12 21-Dec-12 28-Dec-12 4-Jan-13 11-Jan-13
123,659 125,259 120,714 125,619 101,167 112,524 120,276
26,489 26,517 26,051 27,077 21,021 23,087 25,231
4,109 4,032 4,026 4,170 3,207 3,595 4,111
31,374 31,846 30,640 31,888 25,515 28,300 30,360
12,244 12,447 12,006 12,563 10,004 11,327 11,931
23,701 23,716 22,772 23,677 19,428 21,885 23,056
9,642 9,734 9,380 9,610 8,046 8,923 9,488
16,100 16,967 15,839 16,634 13,946 15,407 16,099
19 16 15 19 17 11 18

11 8 8 6 6 3 10

4 6 6 8 7 2 3

2 4 4 3 1

2 2 1 1 3 4
123,678 125,275 120,729 125,638 101,184 112,535 120,294
26,500 26,525 26,059 27,083 21,027 23,090 25,241
4,109 4,032 4,026 4,170 3,207 3,595 4,111
31,378 31,852 30,646 31,896 25,522 28,302 30,363
12,244 12,447 12,006 12,563 10,004 11,327 11,931
23,703 23,716 22,772 23,681 19,432 21,888 23,057
9,642 9,734 9,380 9,610 8,046 8,923 9,488
16,102 16,969 15,840 16,635 13,946 15,410 16,103



18-Jan-13 25-Jan-13 1-Feb-13  8-Feb-13 15-Feb-13 22-Feb-13 1-Mar-13 8-Mar-13
118,988 108,221 115,072 121,640 117,664 109,872 120,657 123,202
25,634 23,858 24,986 26,132 25,813 24,646 25,914 26,268
3,971 3,681 3,765 4,144 3,910 3,804 4,030 4,198
29,828 27,539 28,981 30,406 29,720 27,875 30,374 31,167
12,055 10,790 11,542 12,411 11,513 11,117 12,375 12,450
22,211 20,069 21,557 22,693 22,037 20,090 22,469 23,244
9,336 8,328 9,012 9,660 9,086 8,397 9,655 9,514
15,953 13,956 15,229 16,194 15,585 13,943 15,840 16,361
25 8 18 11 14 20 17 13
17 5 9 7 13 14 6 5
8 3 2 1 5 3

3 1 1 4
3 3 1 1 4 2 5
119,013 108,229 115,090 121,651 117,678 109,892 120,674 123,215
25,651 23,863 24,995 26,139 25,826 24,660 25,920 26,273
3,971 3,681 3,765 4,144 3,910 3,805 4,035 4,201
29,836 27,539 28,984 30,408 29,720 27,876 30,378 31,167
12,055 10,790 11,542 12,411 11,513 11,121 12,377 12,455
22,211 20,069 21,560 22,694 22,037 20,090 22,469 23,244
9,336 8,328 9,012 9,660 9,086 8,397 9,655 9,514
15,953 13,959 15,232 16,195 15,586 13,947 15,842 16,366



15-Mar-13 22-Mar-13 29-Mar-13  5-Apr-13  12-Apr-13 19-Apr-13 26-Apr-13 3-May-13

116,106 111,519 110,562 116,985 113,283 109,820 111,523 119,075

25,511 24,829 24,147 24,786 24,574 24,247 24,428 25,505
3,983 3,849 3,806 4,016 4,071 3,886 3,884 4,204
29,367 28,215 27,841 29,443 28,561 27,759 28,034 29,677
11,612 11,419 11,413 11,917 11,576 11,535 11,556 12,166
21,400 20,358 20,331 22,027 20,935 20,003 20,692 22,404
9,026 8,713 8,840 9,295 8,954 8,650 8,791 9,372
15,207 14,136 14,184 15,501 14,612 13,740 14,138 15,747
15 15 8 14 17 13 12 9
12 9 7 11 10 6 11 5
3 6 2 2 5 2

1 1 5 2 1
2

116,121 111,534 110,570 116,999 113,300 109,833 111,535 119,084

25,523 24,838 24,154 24,797 24,584 24,253 24,439 25,510
3,986 3,855 3,806 4,018 4,073 3,891 3,884 4,206
29,367 28,215 27,842 29,444 28,566 27,761 28,035 29,677
11,612 11,419 11,413 11,917 11,576 11,535 11,556 12,168
21,400 20,358 20,331 22,027 20,935 20,003 20,692 22,404
9,026 8,713 8,840 9,295 8,954 8,650 8,791 9,372

15,207 14,136 14,184 15,501 14,612 13,740 14,138 15,749



1/1 Week 3/3 Week 6/6 Week

10-May-13 Growth  Growth  Growth
6.8% -0.1% -15.9%
4.4% 0.9% -16.6%
8.2% 0.7% -13.5%
5.9% -0.4% -16.3%
5.3% 1.0% -14.3%
8.3% -0.3% -15.7%
6.6% -1.0% -14.8%
11.4% -1.5% -16.5%

-25.0% -12.8% -28.4%
-54.5% -21.4% -24.2%

#DIV/0! 75.0% -38.9%
-100.0% -57.1% 66.7%
#DIV/0!  #DIV/O0! -83.3%
6.8% -0.1% -15.9%
4.4% 0.9% -16.6%
8.3% 0.7% -13.5%
5.9% -0.4% -16.2%
5.3% 1.0% -14.3%
8.3% -0.3% -15.7%
6.6% -1.0% -14.8%

11.4% -1.5% -16.5%
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